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LOPPENGUIN... Air 
$ * cooled, slenderizing. 
- White Madra leather 


papers: with Han-glo 
 # fabric palms in fash- 


*ion-right colors. 2.00 
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fabrics are exquisite 


Both are washable. 


CHARMER... Gian 


rem hint 
wt Fat .- . 


leaiher with variety of colors 
in Hon-gie rayon, 1.00 


ee ee 








MODERNE...White Madro leather 
sides and fourchettes, Hansvede backs 
and paims in smart colors. 2.00 
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JEWEL... For short sleeves, a 
striking design in Handval dull fa- 
bric. Correct costume colors. 1.50 








Sen (lef end of ee 


YOU'LL adore these perky new gloves by HANSEN ... in correct colors to 
highlight your spring costumes . . . youthful styling to flatter your hands. The 


Americas latest. The leather is rich HANSEN MADRA. 


See them now at your favorite glove department. 





© MILWAUKEE «© NEW York * CHICAGO 
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GLAMOUR 


Notice those smart, young women, whose careers depend on glamour; silver fox 
gleams on their suits and coats, by day...in soft, little jackets over their evening frocks, by 
night. * Select FEDERAL Silver Fox for your glamour fur. The skins are luxuriously large 
and supple, brilliantly silvered, and lasting in loveliness KK Look for the FEDERAL trade- 


mark, stamped on the leather side. Good stores everywhere, feature FEDERAL Silver Fox. * 


FE l) I; RAL S | LVE R FOX I: S HAMBURG. WISCONSIN 
K 














ings you 


lon br 


at 





GLAMOUR 3 


=, 


hi Sa i ep ih RHE 


Boe. 


TORE i SM 


f 
& 
i 
‘ 


these sure signs of a smart spring 


in RUFFIN , 


Ruftin’s a smoothie, if you'll par- 
don the paradox...a deep, rough, 
ribbed fabric that takes to tailor- 
ing like a flower to sunlight... 
Outdoorish in every thread, its 
colors are as romantic as a spring 
landscape. Woven of DU PONT 
SPUN RAYON shot through with 
silk noile, Ruffin dry cleans like 
the good sport it is and washes 
well too. 


| #1. Crocheted ball buttons fasten the blouse 
‘| of this unusual shirt frock. White prints on 
pink, rust, blue, teal, yellow, lavender and 
omries!. 12-2. 6. sk st te ST 
#2. Gaily embroidered triple belt dramatizes 
the tailored simplicity of this solid color coat 
frock. Chartreuse, dusty pink, iris, gold and 
| spode bive. 12-%. . . . «+ « « « $798 
#3. A gay streamer print—new, original and 

different from any you've ever seen. Novy, 
green, aqua, dusty rose, copen. 16-44. $7.95 
#4. Buttons that look like jewels under a 
chastely simple neckline. A high, handsome 
belt gives emphasis to the snug bodice. Gray, 
gold, copen, aqua, dusty rose. 14-40. $7.95 
| #5. A tailored dress that looks like a two- 
piece syit. The blouse is one color, the skirt 
another. Dusty rose with iris, chartreuse with 
; royal, coral with aqua. 12-20. . . . $7.95 
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: LORD & TAYLOR, NEW YORK 
MARSHALL FIELD & COMPANY, CHICAGO 
City of Paris, San Francisco 








> 3 Famous-Barr Co., St. Louis 
R. H. Stearns Co., Boston 
) The M. O'Neil Co., Akron 
“4 Woodward & Lothrop, Washington 
i Davison-Paxon Co., Atlanta 


D. H. Holmes Co., New Orleans 
G. Fox & Co., Hartford 

. The May Co., Los Angeles 
Giadding’s, Inc., Providence 


) Sanger Bros., Dallas 

"i The Higbee Co., Cleveland 

‘ Meier & Frank Co., Portland 

4 The Wm. Hengerer Co., Buffalo 
; The Ernst Kern Co., Detroit 


The Stewart Dry Goods Co., Louisville 
Sibley, Lindsay & Curr Co., Rochester 

| Gimbels, Philadelphia, Pittsburgh, Milwaukee 
the John Gerber Co., Memphis 

The D. H. Brigham Co., Springfield, Mass. 


if unable to find these smart L’Aiglons in 
your city write direct to: 


BIBERMAN B8ROS., Inc., 1350 Broadway, N.Y. 
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MY DARLING DA 


Bobby Check is one 


man no girl can afford 
to shut out of her life 


You'll enjoy YES, MY DARLING 
DAUGHTER, a Warner Bros. 
production starring Priscila Lane. 
Miss Lane wears, in thts picture, 
an important new Artplus Style 
Trend Color. . Darling’, . with 


a brown-vred ensemble. 


{ 














Send 25¢ for a Bobby 
Check $2.00 stainless 
steel 6-year ‘‘coin”’ 
calendar. 


"a Warner Bros. Production 
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MOUR Glamour is published monthly by 
1939 Connecticut. Application for entry as 


PA “DART. 29 
r, ING”, 
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Bobby Check’s the hard-headed little policeman who has proven that every 
girl can afford the luxury of shimmering silk, tiny seams, and the artfully 
flattering high style colors . . worn by the most glamourous stars of 
Hollywood. He gets Artplus Hosiery from retail stores . . checks and tests 
them in the supreme court of laboratories, The U. S. Testing Company. 
They're the only policed sheers in the world, the only hose to carry his certi- 
fied Seal of Quality. For glamour and “extra mileage” get Artplus Hosiery. 
On sale in over 6,000 shops 


ARTPLUS HOSIERY MILLS, Inc. « 319 Fifth Avenue, New York 
Chicago Office: 300 West Adams Street 





the Condé Nast Publications, Inc., Boston Post Road, Greenwich, 
i ). 8. A. 


second class matter is pending. Subscription $1.50 a year in Volume 1, No. 1 
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GLAMOUR 


If you want a natural permanent wave...one that is easily adaptable to various 
hair-dos...then walk...don’t run...to the nearest exit that leads to a shop displaying the 
NESTLE UNDINE sign. If you cannot find one right off, let us know and we will steer 
you. The NESTLE UNDINE is the crowning achievement in permanent waving. You 
are not attached to wires. Wavers are put on your curls. 
Instead of getting hotter, they cool off. One to two min- 


utes (no more) and they’re off. And there’s your wave! 


THE NESTLE-LeMUR COMPANY, 111 EIGHTH AVENUE, NEW YORK 


4 
* No wires on the head *® No electricity * No harmful chemicals N10 twee 


Ve 


. x3 
€4 your hair 
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CUSTOM FOOTWEAR 


Now sponso%rs 


Featured by the out- 
sianding fashion in- 
stitutions everywhere 
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GLAMOUR 


Don’t let a powder-smeared and hair-strewn 
frock spoil your chances with the man 

in your life. Slip a Playtex* make-up cape 

over your shoulders when powdering and comb- 
ing. It’s a time and dress saver! Made of 

that amazing material, satiny liquid latex, sheer 
as lingerie, with a saucy swing pocket for 

puff, tissue, lipstick, and hairpins. In shell pink, 
heavenly blue, and gardenia white. Delight- 
fully gift-packaged for bridge prizes, birthdays, 
and other gift occasions. A dressing table 


necessity that saves you cleaning bills. ¢1.00 


Klayler make-up cape 


INTERNATIONAL LATEX CORPN 
350 Fifth Avenue, New York, N. Y. 
please send [_] Playtex make-up capes 


pink [_] blue [_] white [_] 
cash [_] money order [_]_ check [_] 


name 
i iia 


Copyright 1939 by Int’! Latex Corpn 
* Trade Mark Reg.U.S. Pat. Off. —Glamour | 















AMERICA’S GADGET GIRL 


Nuss gper 


OF HOLLYWOOD 





designs buttons, buckles, slide fastener pulls exclusively for 


Yede- 


Not just buttons... important spring accessories” these Martha 
Sleeper originals designed, and worn here, by Martha Sleepes. 
_ well-known motion picture star, actress, gadget designer. 



































Clever Trim for the Clothes You Buy ... for the Clothes You Make 
a. All Ashore (9529) Nautical with real cord lacings. 
b. Hawaiian Lotus (9536) Smart, three-color accent. 


c. Boots (9535) Starred with Richard Dix and Martha Sleeper in ‘West 
of the Pecos’’ (from the barnyard series.) 





d. Smilie (9532) Smilies-In-W indow-Box buckle. 


e. Kachina Doll (9534) (from the American Indian series.) ie 
f. Dodo Bird (9535) (from the Prehistorics series). } 
g. Cat-On-The-Fence (9530) White and bright color. 





h. Taps (9528) Parade drum with drum sticks attached by cord. 
i. Match Sticks (9531) White and a blaze of color. 
j. Mended Heart (9533) White, bright color felt lacings. 


Martha Sleeper Originals At Smart Stores Everywhere 


B. BLUMENTHAL & CO., INC. © 1372 BROADWAY, NEW YORK 
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right—ZACHAREES= shirt 
+ short + skirt = 9.95 


extreme right—TATTERSALL- CHECK 
pique culotte dress . . 13.95 
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Inspired by glamorous California...styled and tailored 
with the subtlety that is New York. Of radiant Pam 
Pam by Everfast, the colors are yours to keep, for 
they bear the famous Everfast guarantee of "fast to 


sun, fast to washing” and they're crease-résistant. 


These Mayflower frocks, in sizes 12 to 20. . 3.98 


At leading stores in every city, or write to 
MAYFLOWER DRESS CO., INC. 1350 BROADWAY, NEW YORK 


No. 135, Shirt frock in an Everfast No. 136, An Everfast vine print dress No. 100A, Star-flower print by Ever 
flower print. Two shades of blue, of Time ittialelttMmeeilele Mube)(s.lcae@e seelil ame tire fast, with sun-burst pleated cardigan 
rose, rust and aqua, chartreuse and back. White grounds with green, blue neck and full-gored skirt. White on 


eaePeelitriie lileMolliramel Miniatie tl meiceltti tet: yellow, or fuchsia predominating navy, fuchsia, green, pink or blue. 


*Reg. U. S. Pat. Off. 
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CARTER GIRDLES for the new “hourglass’”’ curves. 
They nip in the waist, flatten the tummy, hold that 
rear. Some with panels and bones—some without. 
Won't roll at top. Carter's give you maximum con- 


trol with minimum weight. From $2.00 to $12.50 
_ 


CARTER PANTIE-GIRDLES—favorites for formal 
and sports wear—give sleeker curves and long, slim 
lines, vet leave vou free! Smooth-fitting crotches of 
soft fabrics. Worn with or without garters—they 


can’t ride up From $2.00 to $7.50. 
co 


CARTER COMPLETES mold you to lean, lithe lines, 
slim your diaphragm, pull in your waist, sleek your 
hips and rear. And the bra tops have special sup- 
porting tricks to tilt your bust. Some with panels 


and bones ... some without. From $2.50 to $12.50 


GLAMOUR 


E-TIGHT SEASON 
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FOUNDATIONS 








THE WILLIAM CARTER COMPANY, Boston, New York, 
Philadelphia, Cleveland, Chicago, Dallas, San Francisco. 


Home Executive Offices: Needham Heights, Massachusetts. 
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To be dainty . . to be exquisite . . to have the finesse of a 
great lady and the freedom of a barefoot boy. Spring’s happy 
compromise to finesse and freedom brings us these dainty 
sheers styled by LARKWOOD. Every finespun thread of silk 
is twisted by a special process to make Larkwood stockings 
more wear-resisting. @ LARKWOOD’S lovely Lace Heel and 
Toe is created for Easter’s most glamorous fiesta of fashion. 








LARKWOOD SILK HOSIERY MILLS, INC. iitotidcensacnzee | 





3 


GLAMOUR 


HATS BY STETSON 





a cloud-light, glowing with the soft color of the tropics 


...Printzess Llama D’Or coats... quicken the radiance upon your face... 





4 C , , . ; 
enchant your figure with pinwheel swaggers, fit-and-flare lines, the cube-cut 
silhouette. The shortest distance to that “million” air, is the store in your city 


that sells Printzess coats. Go there today and thrill to see how little it costs 





to own a Llama D’Or, that glamorous fabric of llama and virgin wool 
‘ created by Stroock exclusively for Printzess. GQ For their quality, Printzess fashions 
3 are amazingly low priced. Most of them this Spring retail under $35.00. 


The Printz-Biederman Company, New York and Cleveland. 


= Se ee ee ee SP a > te ee aes 





SAKS AT 8 ATH The Lindner Coy, Cleveland The Mabley & Carew Co., Cincinnats alliburton’s, Oklahoma City 
Lansburgh & Bro., Washington, D.C. Meier & Frank Co., Portland Goldstein-Chapman Co., Omaha 
NEW YORK Kaufmann’s, Pittsburgh Davison-Paxon Co., Atlanta Wolf & Dessauer, Fort Wayne 
Chandler & Co., Boston B. Forman Company, Rochester W. A. Green Co., Dallas 
D. H. Holmes Co., Led., New Orleans The Denver Dry Goods Co., Denver Vandevers, Tulsa 


te AND BY ONE GOOD STORE IN OVER A THOUSAND ADDITIONAL CITIES 











OF HOLLYWOOD 










Play Clothes of the Stars... 






These are the clothes the stars literally live in—all day long—every 






day of the year. Slacks and shirts—shorts and playsuits—bathing suits 


















and “little” cottons. In the May issue of Glamour, you'll find the best 
of the new play clothes worn in Hollywood and available in stores and 


shops throughout the country. 


Adrian Designs Clothes for Janet Gaynor 


See the clothes that a Hollywood fashion genius has created for the 
private wardrobe of a glamorous actress. The May issue of Glamour 


presents exclusive pictures of Adrian’s latest designs for Janet Gaynor. 





Jeweler to Marie Antoinette and to You 








Everyone is talking about Joseff, that clever young man who creates 











jewels for the stars. He believes that craftsmanship is far more impor- 








tant than materials—with the result that some of his loveliest pieces 





are costume jewels within your reach. 





What's Your Eve Cue? 








Lots of mascara? Heavy purple shadow? Or just a touch of mascara 


and no shadow at all? Read the May issue of Glamour and discover 








how to make up your eyes. Glamour gives you the technique of using 






make-up wisely—of achieving the best results for your own features. 







WATCH FOR THE MAY ISSUE OF GLAMOUR 





GLAMOUR 
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FOWNES GLOVES 
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Go in for flattery this spring ... of all Springs! 


And go out quickly and find a Pat Perkins dress. Sheer flattery for a mere $3.98. This young designer 


took her cue from that old sweet song... HEARTS and FLOWERS. Remember? And to express all its lilting charm, she chose 


these two, so-appropriate ARNOTEX prints. You'll be breaking hearts and theyll be saying it with flowers when you wear them 


’ 


HEARTS—with Irish lace touches and buttons. (Important Paris Midseason note) Unpressed pleats. Periwinkle. Blue, Wine, Tobacco. 


FLOWERS—with tricky cartridge pleat pockets and cellophane raffia belt. Gray, Aqua, Linen Blue. Sizes on both, 12-20 


In AGAWAM, An Anti-Crease Spun Rayon Faspric By ARNOTEX 


AT THE 
NEW YORK, NEW YORK 
MILWAUKEE, WIs., 


JAMES MCCREERY @& CO. 


BOSTON STORE--THE HERZFELD, PHILIPSON CO... 
LEVY BROS. DRY GOODS CO. HOUSTON, TEXAS 
SISSON BROS.-WELDEN CO. BINGHAMTON, NEW YORK 


STORES 


awn ORIGINAL 
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BULLOCK'S . a 
LOUIS PIZITZ DRY GOODS CO. ,. 


JOUN W. 


MEYER JONASSON & CO. 


LISTED BELOW .. 


- AND LOTS OF OTHERS. 


CALIF. D. H. HOLMES CO., LTD. 


ALA. CLELAND & SIMPSON CO, 


MINN, 


- LOS ANGELES, 
BIRMINGHAM, 
MINNEAPOLIS, SHRIVER, JOHNSON CO. 


. TOLEDO, OHIO 


THOMAS Co, 
MILFRED S$ 


STYLED BY SUNNYVALE INC., 1350 BROADWAY, NEW YORK CITY 


NEW ORLEANS, LA. 
. SCRANTON, PA. 
SIOUX FALLS, 8. D. 
READING, PA, 
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..». more beautiful stocking! 
















Discover ‘‘Filmed Silk’’, Townwear’s 
secret process which removes the 
greatest cause of snags and runs. 
“Filmed Silk’’ eliminates the invis- 
ible, easy-catching fuzz found in 
even the best of silk and seals in 
> 4ice MS ie-lale tiem fale Milelit-talale Mm ol-tol ae 
Better sfores everywhere feature 
Townwear (Fuzz Free) stockings in 
exciting new colors. 





Onwnwear 


STOCKINGS OF MATCHLESS BEAUTY 


HGOVER of CONCORD 


HOSIERY COMPANY NORTH CAROLINA 


“Reg. U.S. Pat. Off. 
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Glamourous Gloves 
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ALMONDIZED BEAUTY- 
SKIN—Outwardly they charm—with 


their smartness. On the inside, they are 
at work, giving your hands a beauty 
treatment—because the patented almond- 
izing process makes Beautyskin Gloves 
soft and light as a petal—faintly fragrant 
and perspiration proof. They re washable! 





LLAMELLO—took high, look low, 


Llamello comes out ahead on all counts. 
Velvety, kéitten-soft, incredibly light and 
supple, their dull nappy texture is a joy 
to touch—a delight to weer. No finer 
glove is meade in all the world. Washable! 
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CROSS COUNTRY —tftremely chic, 


stunningly differentl Distinguished by its 
unusual leather lacing eect from the tip 
of the fingers to the top of the slightly 
flared cuff. A “must have” slove for 
spring! Made in pigskin, cape and suede. 


Featured in the better stores everywhere 


ACME GLOVE CORP. 
Gloversville, N. Y. 


-" wn ae 





N lovies ol the Month 





“Love Affair”. RKO gives 
you Irene Dunne and the great 
Boyer in a truly memorable love 
story. with Maria Ouspenskaya and 
Lee Bowman contributing seasoned 
performances. The title doesn't half 
cover it... laughter and tears and 
pathos and tenderness all wrapped 
up in a gentle tale of a crippled gir] 
and an artist. Plus all the ingredi- 
ents: a shipboard meeting, a part- 
ing. a gloriously happy ending. 





“Café Soc lety enhanced by 


the lush beauty of Madeleine Car- 
roll and the virile Fred MacMur- 
ray, is good entertainment. Pro- 
duced by Paramount, it pokes mer- 
ry fun at society gossip, wild par- 
ties, thousand-dollar bets, and 
what-have-you. MacMurray plays a 
cynical reporter, who isnt quite 
hard-boiled enough to stay away 
from enchanting Madeleine Car- 
roll, the gay, million-dollar heiress. 


“Ice Follies of 1939”. Glam- 
orous Crawford, aided and abetted 
by heart-breaker Jimmy Stewart 
and versatile Lew Ayres in one of 
those behind-the-scenes-in-Holly- 
wood-and-New York stories that 
click. Fast-moving, with singing 
and dancing for added sparkle. 
Jimmy wins and loses her to the 
movies but ah, you've guessed it— 
he wins her back again and every- 


thing’s lovely! An M-G-M picture. 





When Walter 


Wanger produces an epic, you can 


“Stagecoach” 


know it’s good. Further guarantees 
are Claire Trevor, handsome John 
Wayne, and the salty humor of 
Andy Devine. It turns back the 
pages to the romantic days of tra- 
veling by coach across forsaken 
plains in the West, with Indians’ 
arrows singing through the air and 
sinister bank robbers popping out 


of ambush. See it by all means. 








DANCE-HALL GIRL 
Nothing mattered 
but a man she'd 
never seen before. 


GLAMOUR 19 


WALTER WANGER presents 


WIFE 
“We must go on— 
[ve got to find 
my husband!” 





»»efwo women on a desperate journey with 7 strange men 


The oddly assorted group starts out for Lordsburg, New Mexico 
in the year 1885 ...on a journey that changed their lives... an 
amazing adventure that brings you a new kind of picture about 
the American West . .. powerful, deeply moving and breath-tak- 


ingly real. Don’t miss it! 


Directed by JOHN FORD (Academy Award Winner, director of “Submarine Patrol,” “The Hurricane,” “The 
Informer,” etc.) — with CLAIRE TREVOR...JOHN WAYNE.... Andy Devine.... John Carradine .... 
Thomas Mitchell .... Louise Platt ....George Bancroft.... Donald Meek .... Berton Churchill....Tim Holt 


Released thru United Artists 
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MAGS 


exclusive New York centre for au- 


thentic glamourous cinema fashions 
“YOUNG-THING”’ 3-piece 


BOLERO SUIT in all wool 
domestic copy of Shetland 


7.98 














Debutantes on the “big-game”’ hunt for 
chic... but gunning with young allow- 
ances...make for Mlacy’s Debutante 
Shop! Here they find the gay and sophis- 
ticated clothes a clear-eyed young Man- 
hattanite wants in her solo appearances 
—from one end of the clock to the other 
—from one part of town to the next! 
Here they find price-tags marked with 
thrifty Macy figures! 


Witness this smart young Bolero Suit. 
Everything about it is Paris cable news 
...from its new high-waisted skirt to 
the curve of its brief bolero. And look 
at the price! Only 7.98! Black, navy. 
blue, rose, chartreuse... with a striped 
pique blouse. Sizes 9 to 15. 


Styled by Gu-Ta, Inc., 1372 Broadway 


Movies of the month 





“Let Us Live”. Henry Fonda 
and the dark Irish beauty, Mau- 
reen O Sullivan, in an exciting story 
that will keep you wide-eyed and 
breathless for a good hour of make- 
believe. For this, Columbia has 
marshalled a good cast, including 
Ralph Bellamy and Alan Baxter. 
The plot is full of adroitly-timed 
suspense and intrigue, with wrong 
accusations, misplaced justice, and 
an electrocution sentence hanging 
over Fonda’s head until the very 
end. But it isn't just another prison 


story . so by all means see it. 





a side- 


“Three Musketeers . 
splitting parody on Alexander Du- 
mas’ famous classic, with funnymen 
Ritz brothers playing the title leads. 
You ll chortle and snicker and roar 
and wheeze at their antics, and 
vou Il thoroughly enjoy the rest of 
the cast—Don Ameche as_ the 
swashbuckling D’Artagnan dons a 
goatee and a shiny sword, and 
Pauline Moore. Binnie Barnes. and 
Gloria Stuart lend the necessary 
beauty. Others in the cast are Jos- 
eph Schildkraut and Lionel Atwill. 


A 20th Century-Fox production. 








a 


ps 


“Wife, Husband, and Friend” 


brings you Loretta Young and War- 





ner Baxter with plenty of surprises 
up their sleeves . . . they sing! As 
husband and wife, they undergo 
a torment of misunderstandings 
and raucous quarrels because she’s 
convinced she can sing and he's 
sure she cant. They both end up 
by going on the concert stage! 
Sounds confusing, but it’s a pleas- 
antly frivolous tale with nothing 
slow about it. It’s a 20th Century- 
Fox picture with Binnie Barnes, 
Helen Westley. 


Cesar Romero. 





Shir- 


“The Little Princess . 


ley Temple scores again—which 


is hardly a surprise. With an ex- 
cellent cast helping her, Shirley 
romps across the screen in an en- 
dearing version of the well-known 
novel by Frances Hodgson Burnett. 
The child gives as polished a per- 


formance as ever and we will 


suarantee a few large lumps 
in your throat throughout the 
picture. Richard Greene, Anita 


Louise, and Tan Hunter play 


her guardian angels in this 20th 
film. 


Century-Fox technicolor 











BETTE DAVIS in 


“DARK VICTORY” 
GEO. BRENT - HUMPHREY BOGART 
Geraldine Fitzgerald + Ronald Reagan 
Henry Travers « Cora Witherspoon 
Directed by EDMUND GOULDING 


Screen Play by Casey Robinson * From the Play by 

George Emerson Brewer, Jr. and Bertram Bloch 

Music by Max Steiner’ A First National Picture 
Presented by WARNER BROS. 











9 APRIL. 1939 


SALUTE T0 





(awe 


SALUTE to the ladies who 


love glamour. 





SALUTE to the ladies who 


know that glamour is impor- 
tant but that it isn’t every- 
thing. 





SALUTE to the ladies who 
therefore care about little 
things. 





SALUTE to such small things 
as the right buttons on the 
right frocks ...the right clips | 
and buckles, too. | 


4 Ed ° ae | = 





AND greetings from Bailey, 
Green & Elger who make the 
right buttons and clips and 
buckles every time. 





IMPORTERS: 136-146 MADISON AVE., NEW YORK 








Movies of the Month 





“Three Smart Girls Grow 
Lp brings us starry-eyed Deanna 
Durbin in another charming-story 
of the three sisters who delighted 
vou in “Three Smart Girls”. De- 
anna frolics through the picture 
with songs to melt your heart. She 
plays the same Cupid, matchmaker 
tricks, arranging for her sisters, 
\an Grey and Helen Parrish, to fall 
in love with her choices. See it to 
chase away nerves, for sheer relax- 


ation. A Universal production. 





“Hotel Imperial” is the im- 
portant début of Paramount's Isa 


Miranda, late of Europe, and a 
successful actress there. It’s a pic- 
ture you must see; a moving tale 
unfolded in the tiny town of Galli- 
cia, Austria, in the winter of 1916. 
Dramatic as a screaming headline, 
it is a picture you won t forget soon. 
Ray Milland and Reginald Owen 
add finishing touches. Good luck. 
Miranda—you re making an ausp1- 


cious beginning! 





“Oklahoma Kid” brings 
James Cagney to the screen in a 
role as natural to him as brushing 
his teeth, that of a two-gun. steely- 
eyed western outlaw. Not only a 
good story, but an excellent cast 
make it completely worthwhile. 
Warner Bros. have given Cagney, 
Humphrey Bogart, Rosemary Lane, 
Donald Crisp, and Harvey Ste- 
phens, for his supporting cast, and 
Bogart. true to form, succeeds in 


icing your blood as the “heavy”. 





“Blackwell’s Island”. War- 
ner Bros. score again with a 
“meaty” story of a citys political 
intrigue. John Garfield, the sensa- 
tional success of “Four Daughters” 
(keep your eye on this lad). gives 
a flawless performance as a cru- 
sading reporter. His pillar of en- 
couraging devotion is charming 
Rosemary Lane. Added induce- 
ments to see it are Dick Purcell and 
Victor Jory. An excellent picture, 
an enthralling story, a good cast. 
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COLOR-FILTERED C0@Uic4 
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SELZNICK INTERNATIONAL 


Perc Westmore 
creating a 
color-filtered 

make-up tor 

Olivia de Havilland, 
starring in 

Warner Bros. 


“Dodge City." 


* (olor-filtered cosmetics! Most exciting make-up discovery 
in years! Born of color movies and the genius of the West- 
mores, “Hollywood’s Royal Family of Make-Up.” The men 
who make up the screen stars—on the set and off! Color-filtered 
cosmetics create the illusion of beauty instantly—on any 
skin! They give you a lovely steady glow—even under most 
trying lights! Because color-filtered cosmetics are free of 


those hidden grey tones that cast “aging” shadows!... 
Experience this startling new kind of make-up today! Begin 
hhoeus 1) STM {} Rkz with Westmore color-filtered Foundation Cream. Watch it set 
HOLLYWOOD NEW YORK the whole tone of your make-up beautifully, lastingly! 


Four shades; powder to match. Also Rouge, Lipstick, Eye- 


shadow. At good drug, department and variety stores. 
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No. 648 
BE SMOOTH 

under your new frock in 
‘Fashion Fit’’. Sleek bust 
‘ine, true bias cut. Luxuri- 
ous imported lace. Satin 
Juliet, 100% pure dye, 
oure silk, heavy quality. 
Tearose and White. Short 
length, 32 to 40. Medium 
length, 32 to 44. 


$3 


No. 560 
BE FEMININE 

n “Seamprufe's” lavish 
cocktail slip. Lace top 
shows demurely through 
sheer blouses. True bias 
cut. Rayon and Silk Satin 
LaRue. Teerose and 
White. Short length, 32 
to 40. Medium length, 32 


to 44. 
$2 


No. 540 BE GAY 
in "Gay Ninety” by 
Seamprufe. Captures the 
spirit of this glamorous 
period. Fitted true bias 
cut. Rayon and Silk Satin 
LaRue. Tearose and 
White. Short and Me- 
dium lengths, 32 to 40. 


$2 
No. 5014 BE CHIC 


in 'Seamprufe's" tailored 
ruffle gown. Clever little 
collar, button front, 
pleated bosom. True bias 
cut. Rayon and Silk Satin 
LaRue. Tearose, White, 
Dusty, Eayptian Blue. 32 


to 40. 
$3 


No. 5007 
BE VICTORIAN 

in this delightfully old- 
fashioned gown. Softly 
shirred bosom, Alencon 
ace trim. True pias cut. 
Rayon and Silk Satin 
LeRue. Teerose, White. 
Dusty, Eayptien Blue. 32 


to 40. 
$3 
No. 521! BE TRIM 


in this tailored “Seam- 
prufe’’ true bias. Beauti- 
fully embroidered front. 
Rayon and Silk Satin 
LaRue. Tearose and 
White. Short lenath, 32 
to 40. Medium length, 32 
to 44. 
$2 


lf it hasn't the 
Seamprufe’ label, 
it's not the 


genuine "Seamprufe’’. 


At all leading depart- 
ment and specialty stores 
or write 


"Seamprute” 
148 Madison Ave.,N.Y.C. 

















THE WORLD’S FAIR-EST 
SLIPS AND LINGERIE 





















FOOT REST SHOES 


Sprightly as springtime, are their new patterns and gay 
colors. Remarkable beauty combines with famous Four- 
Spot Comfort features to make Foot Rests the favorite 





of active modern women who demand both style and com- 
fort in their footwear. High and low heels, open and closed 
: toes, leather and fabric . . . there’s a Foot Rest Shoe for 
j every woman. Send for free style folder, list of dealers. The 
Krippendorf-Dittmann Co., 366 E. Seventh, Cincinnati, O. 
* GAY AND COLORFUL NEW PATTERNS FOR SPRIANG 
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Be. ance and poise 
S oo @) = C — Metatarsal Cushion 
es makes your step light. 
: D — Snug Heelast ; perfect 
heel fit, saves hose. 








Every woman is a law unto herself—women’s sanitary needs 
differ on different days and what’s best for another woman 
isn’t necessarily right for you. But only you can tell which 
type or combination meets YOUR needs best... each day! 








Kotex’ offers “All 4° types of sanitary protection— 


Regular Kotex* Sanitary Napkins— in the familiar blue box. 


Junior Kotex*—in the green box. Somewhat narrower than Regular, for 
days when less protection is needed. 

r %: : ” ; 
Super Kotex*—in the brown box. No longer or wider than Regular, yet 


its extra absorbency provides extra protection. 


Fibs,* the Kotex Tampon —the new invisible protection that’s worn 
internally; requires no pins or belt. Only Fibs are Quilted for greater safety 
—vreater ease of insertion — greater comfort in use. Recommended for 





the final days, particularly. 


*Trade Marks Reg. 


U. S. Pat. Of oul Rien KOTEX is MADE 








All types of 
Kotex Napkins have 
these patented Kotex 

features 





KOTEX FITS — 


Kotex has flat Tapered Ends* 
— that’s why Kotex fits... 
gives protection without bulk 


—without showing. 
(*U. S. Patent No. 1,857,854) 


ABSORBS MORE — 


Kotex has a special Center 
Strip* that guards against 
spotting. 


(*U. S. Patent No. 1,863,333) 


STAYS WONDERSOFT! 


Kotex has Wondersoft Edges* 
cushioned in cotton to pre- 
vent chafing. 


(*U.S. Patent No. 1,946,626) 





FOR YOU! 














Movies of the month 


“TET Freedom Ring” is an MGM “mel- 

lerdramer , with a roster of actors 
to herald it as good. Nelson Eddy, 
Virginia Bruce, Edward Arnold, Lionel 
Barrymore, and Victor McLaglen are 
its principal stars, and that should be 
enough to induce you to see it. Arnold 
does his usual excellent acting, this 
time as a decidedly unpleasant political 
leader in the “smile when you say that” 
Western days. Virginia Bruce shines in 
all her blonde glory, and Eddy’s voice 
is there to satisfy music lovers. 

“Beauty For The Asking” has as 
recommendation a cast including lovely 
Lucille Ball and Patric Knowles, a ris- 
ing young player who is destined for 
stardom. Remember Lucille’s fine work 
in “Stage Door”? She gives you your 
same money s worth in this absorbing 
behind-the-scenes story of the business 
of beauty, a plot woven around beauty 
salons and their patrons. Miss Ball 
plays a sympathetically warm part of a 
voung girl who for a time is deter- 
minedly in love with the wrong man. 
[t's an RKO-Radio production. 

“The Adventures of Jane Arden”, 
with newcomer Rosella Towne and 
William Gargan, is a newspaper-mys- 
tery story ... one of those best-sellers 
that result in hundreds of young girls 
muttering, “Gee, but Id like to be a girl 
reporter!” Jane Arden is a plucky ace 
news reporter who hops, skips, and 
jumps about the country, ferreting out 
with amazing shrewdness all kinds of 
sinister criminals. James Stephenson, 
Benny Rubin, and Dennie Moore also 
are in this Warner Bros. picture. An 
entertaining, unpretentious movie. 

“You Can't Cheat an Honest 
Man”. You may not believe that, but 
W. C. Fields, Edgar Bergen and Char- 
lie McCarthy, Constance Moore, John 
Arledge, and James Bush are all con- 
spiring in this picture to persuade you 
of it. It’s a rare thing indeed, when two 
such funnymen as W. C. Fields and 
Charlie McCarthy get teamed together, 
and the results are exactly what you 
would expect. It’s funny, boisterous, 
and scarcely subtle. Fields, who is 
Larson Whipsnade, the circus genius, 
bumbles around in his usual clumsy, 
stammering, hilarious manner, with 
Charlie wk‘ning in his wake. See it if 
you need to laugh. Universal. 
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CONSTANCE BENNETT 
and 
ROLAND YOUNG 
ak Bright Stars of 


Topper Takes a Trip” 


A Hal Roach- United 
Artists’ Picture 














“When good 


luggage is in the picture 
Hollywood chooses Hartmann, the luggage 
that for 60 years has been keeping creases 
where they belong, keeping wrinkles out. 


* TOUROBE ...an actual trunk in mini- 
ature. Keeps 6 to 10 dresses or 3 to 5 
suits in perfect press. And plenty of 
room left for other apparel. Fits under 
seat, berth or in any auto luggage 
compartment. Light enough to carry. 


SKYROBE ...a modern masterpiece 
of luggage. It cares for 4 to 6 dresses 
on hangers in the lid . . . leaving an 
entire section free for other apparel. 
And on arrival your clothes are 
wrinkle-free, ready for any occasion. 











You Never Know What 


Carefree Travel Is 
Unit You Trl 1 A ALA RTMANN 


Hartmann. 








(,uaranteed by 
(;,00d Housekeeping 
as advertised therein 


WOHL SHOE COMPANY, SAINT LOUIS, MISSOURI 
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Lllusion— 


There is something about her 


that makes you think of 


» 


willow saplings swaying in the wind 
...chat something is known 


as a Foundette 


Designed to coax your figure into 
youthful curves. This lightweight 
net ‘‘Lastex’’ *Foundette, with its 
wonder-working new front panel of 
one-way stretch ‘“‘Lastex’’* mesh, 
gives smooth control over abdomen 
and diaphragm... but still keeps 
you free and lithe. Evening back. 
Imported net bandeau top. Style 
4313. At all better stores. 

MUNSINGWEAR, INC., MINNE- 
APOLIS, NEW YORK, CHICAGO. 
* oven of ‘Lastex’’ yarn 
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BY MUNSINGWEAR 


PHOTOGRAPH BY LOUISE DAHL-WOLFE « DRESS BY GERMAINE MONTEIL+ JEWELS FROM OLGA TRIT 
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Making the dress 









I ke 
(; AMOUPr-MaARCHPS — those unsung heroes and heroines who 


never appear before the camera, and must take their glory in a credit line that the audience 
seldom sees. The director who commands a re-style on an actress, from posture to facial ex- 
pression; the cameraman who soon learns a girl’s best features and where to “shoot from”; 





the sound man, the “face-makers’’, the hairdressers, designers, craftsmen,—all the way 
through the long list of folk who make stars stars, and create glamour where none grew be- 
fore. We can't take you to Hollywood and put you in their hands. But we can bring them to 


you, these glamour-makers and their work, via the written word, the telling photograph. 
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LHEY say Eve started this feminine pursuit of personal adorn- 
ment. And the grey-beards have been calling her and her daughters 
ugly names ever since. “Woman is shallow and frivolous in her 
incessant interest in her appearance.” 





But we women are as we are—our dispositions reflecting the 
vintage of our coats, our morale colored by our lipsticks, our courage 
bolstered by a new hat, our serenity aided by the knowledge men find 
us pleasant to look at. Frivolous? No, we are the realists. 

This new magazine, Glamour, first admits what all of us 
know—that most of the happy experiences in daily living come to the 
attractive woman. It may not be fair or right—but it’s true. Recog- 
nizing that, Glamour insists that every woman can look more at- 
tractive and be more attractive if she is willing to try. It is this 
credo that lies back of every article, every picture. 

Last, Glamour is a magazine for those women who count 
the dollars and the hours they spend in the important pursuit of 
feminine loveliness—but who are just as much mothered by the old 


Eve as the most luxurious lady in the land. 
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A NOT-TOO-LITERAL MAP OF THAT MYTHICAL LAND OF LOVELINESS, HOLLYWOOD 





NTERTAINMENT is Hollywood’s busi- 

ness. But its by-product and most pow- 

erful magnet is glamour. Glamour .. . that 

strange chameleon word with a different 

meaning for each user... what is it? Enchantment, illusion, witchery? Yes, 

but more than all three of these. Glamour is a quality each of us sees in some 
other human—and wishes she possessed. 

And Hollywood, more than any other place, knows the art of re- 
making men and women into a closer likeness of our wishful thinking. Of 
course it’s illusion. Movie stars are mere flesh and blood, little different from 
all of us. Our minds know this, even as our eyes see beauty—and it makes 
the enchantment of Hollywood all the more tantalizing. 

There goes the star parade—slender, graceful women with beau- 
tiful faces, shining hair, lovely clothes; handsome men with charm, vitality, 
magnetism. Their camera lives and personalities radiate this thing we call 
glamour. We watch them with more than envy or pleasure. We watch them 
with curiosity. Knowing that a sea-change has been worked on normal people, 
we look to discover how we can work a miracle on ourselves. We give up, sure 
that there must be some special magic in that land called Hollywood. 

It is true. The world of directors, producers, and cameras has a 
special magic. It is a potent brew of ambition, work and health, mixed and 
watched over by wizards of make-up, designing, and personality-coaching. 
But that potion can be distributed throughout every part of the country, to 
everyone with the ambition and willingness to learn and change. 

Hollywood is generous. It will photograph, analyze, and give the 
results that come from those vast laboratories called studios. It has learned 
that everyone has potential glamour, and is delighted to see each newcomer 
cast off her drab and dull self. It has learned not to create poor imitations of 


existing stars but to develop each young “potential” as an individual. 


And perhaps the greatest contribution of America’s youth ,@ee 


is this new wisdom. Hollywood cautions you to use its potions wisely. Gfamei 
is your safeguard, the magazine that will let Hollywood _ 
talk to you, tell you its aims, techniques, achievements. 

Read its ways to beauty and charm. But remember to use 

them, not to imitate, but to give to your own personality 

and appearance a bit of the brilliance and radiance every 

woman needs in her own daily life. Let this magazine be 

your distiller of the right way to use Hollywood. 
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ANITA LOUISE, wearing a costume from **The Little Princess”. a 20th Century-Fox Picture. in which she 


appears with Shirley Temple and Richard Greene. Notice the eyelet embroidery on the shirt-waist blouse. 
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The stream-lined perfection of the famous Hollywood fig- 
ure is no matter of chance. But the movie girls manage to 
turn this beauty routine into pleasant relaxation. It may 
be exercise but it is also a lot of fun. 1. Hedy Lamarr 
2. Sonja Henie 3. Margaret Lindsay 4. Anne Shirley 


5. Ginger Rogers 6. Alice Faye, and 7. Carole Lombard 
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And here are some of the peo- 
ple the sereen stars themselves 


think possessed of the quality 


Brook Hayward 
Katharine Hepburn 
Clark Gable 

Carole Lombard 
Dorothy Lamour 
Greta Garbo 

Hedy Lamarr 


Robert Taylor 


Paulette Goddard 
Bette Davis 


Irene Dunne 
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HE word was practically coined in Hollywood. Now what 
te Hollywood think of the word ... the quality? Pictured 
here are those men and women and the one child whom the 
elamour girls and boys think glamourous. 

“The most glamourous girl in the world,” reads Ginger 
Rogers’ wire, “is Brook Hayward.” Miss Brook Hayward, in 
all her infant glory, is pictured for you, first on the next page. 
She is the daughter of Mr. and Mrs. Leland Hayward ( Margaret 
Sullavan )of New York and Hollywood. This doesn’t help us 
much. We can’t go back to infancy. Does Ginger mean that the 
serene innocence of childhood is her definition of glamour? 

Katharine Hepburn, pictured on the next page, was the 
choice of Joan Crawford. Could it be the chiselled features. 
the direct and tangy Hepburn personality that drew this 
compliment from Crawford? A left-handed compliment from 
Charlie McCarthy gives Gable a slight edge on male glamour. 
So a rough-and-tumble type can be glamourous too, evidently. 
Carole Lombard, choice of both McCarthy and Adolphe Men- 
jou? This ought to be home ground for any student of glamour. 
Blonde, beautiful, intelligent and talented . .. surely Lombard 
would be anyone’s choice. Dorothy Lamour has a throbbing. 
torch-singer’s voice, is dark and round, and nice to look at. 
Lamour was a McCarthy selection. 

When Menjou lists Garbo as glamourous, you get a pic- 
ture of glamour as a cool, aloof, almost mysterious quality. 
When he adds Hedy Lamarr’s name, you swing to a contempla- 
tion of the warm, dark, rich beauty of the Viennese girl. For 
surely, this is glamour too! Robert Taylor, a smoothie turned 
rough-and-tumble of late, receives the same McCarthy treat- 
ment that Gable got. Paulette Goddard makes the erade on 
Menjou's list. Consider Goddard’s smile, her bright eyes, 
for vitality is a glamour component. Bette Davis was a 
Menjou choice as well as Roz Russell’s. Since Davis has so 
often hidden her personal charm under roles that are far 


from those of ladies, you can begin to see that glamour 








and the integrity that does jobs well 20 hand-in-hand. 

Irene Dunne, a Menjou nominee, is also the author of a 
very long and very nice letter to us concerning this matter 
of glamour. Let’s look at that first. 

“The surface glamour, as I see it,” says this charming 
star, “is an attractive appearance supported by personality. 
The real thing is an attractive personality supported by char- 
acter. One fades with time and chance, the other endures.” 

But the surface is important, Miss Dunne agrees. To ex- 
plain it, she says, “A man is trying to use it when he has his 
suit pressed and his shoes shined. We women make use of 
cosmetics and perfumes and clothes. Yes, I most certainly do 
try to make use of these material aids to glamour.” 

Claudette Colbert tells us that she thinks glamour is 
the height of seductive artificiality, and she definitely does not 
use it for herself. But her fans think this Paramount star has 
plenty of it. Litthe Deanna Durbin, singing star of Universal 
Studios, says that “glamour is always something someone else 
has.” A modest little girl and a pretty glamourous one. 

“If I have any,” Alice Faye says, “it must be the reflec- 
tion of my deep and sincere desire for a full expression of my 
life.’ Don Ameche prefers the word magnetism for describing 
this quality in a man. He says frankly, that he certainly would 
use it if he could. 

“Something men talk about and only women possess, 
is the opinion of Charlie McCarthy. Ann Sheridan, Warner 


lovely, gracing this month's cover, wires that all the glamourous 


on 
women she has known have made no effort to acquire it. But 
her afterthought in a conversation with us indicates her belief 
in external aids. The very length of Adolphe Menjou’s list 
indicates his idea of the versatility of elamour. 

Have we a Hollywood conclusion? Only that glamour 
starts with the external self, but includes the development of 
your individuality, the acquisition of those inner qualities 


of vitality, warmth, intelligence, and many other intangibles. 
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( ale Society e Paramount Ss lat- 


est gift to fashion-conscious film-fans, gilds 


that delicate English lily, Miss Madeleine 
Carroll, with the lavish creations of De- 
signer Edith Head. Playing a_ wealthy, 
hoydenish, but heart-of-gold sort of girl, 
Miss Carroll flits from smart restaurant to 
gay night-club, and even does a terrifying 
bit on an aquaplane. Though Head has de- 
signed a goodly number of sports and day- 
time things for this picture, its fashion 
significance is primarily based on a distin- 
guished presentation of the wide-skirted, 
glittering ball gown. Best example of this 
fashion is worn by Miss Carroll in the photo- 


graph on the opposite page. 


n> - 

Kentucky » blessed with the lis- 
som loveliness of Loretta Young, is 20th 
Century-Fox’s bid for fashion fame. Posed 
against a background of blue-grass, blue- 
blooded horses and feuds between blue- 
blooded families, it best lends itself to the 
sort of sports and daytime classics so dear 
to American women. And except for one or 
two fragile summer evening frocks, that 
is exactly what Designer Gwen Wakeling 
has given it. Best example of these clothes is 
the impeccably tailored tweed suit Loretta 


Young wears in the photograph at the right. 


lwo of the season § best-dressed pictures 








LORETTA YOUNG IN A WAKELING SUIT—20TH CENTURY-FOX'S "KENTUCKY" 
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PRINCESS BABA—UNIVERSAL 
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UCH cumulative fun comes from watching your 

wardrobe grow out of a limited number of 

clothes. And the job of “hitching them up’ so that 
they hang together is just as simple as it can be. Look 
to the left and see what we have done with a three- 
piece suit, a two-piece dress and a blouse. These are 
the kind of clothes that Hollywood lives in and loves. 
For in addition to their other special attractions. 
they are colourful and comfortable. 

On this page is a two-piece natural hopsacking 
blouse and skirt. The shirred elastic waist-band is 
repeated in clusters on the skirt. For the second cos- 
tume, the skirt is used to accompany the striped and 
shirred cotton blouse (first, opposite page). The 
California Shop, New York. Next, a three-piece fash- 
ion plot, jacket, skirt and polka-dot blouse. As first 
shown, it is quite ready to go to town. You can see 
it next, sans jacket, and completely relaxed for a 
day in the country (Bernice Dinwiddie, Berkeley). 

Now, notice how closely they reflect the feel- 
ing of the four stars’ clothes at the bottom of the 








page. In the first photograph, on the page opposite, 
Princess Baba (who makes her screen début in Uni- 
versal’s “You Cant Cheat An Honest Man”) wears 
a frock designed by Agnes Barrett. Raspberry crepe 
tuck-in blouse and contrasting natural wool, gath- 
ered skirt (O'Neill's, Baltimore ). 


Frances Robinson of Universal wears an over- 








' 





blouse with the detailed precision of a military 
jacket. Shirley Ross in “Waikiki Wedding” wears 


an Edith Head design. Another snug, two-piece frock, 


eee 


collarless overblouse etched in white piping. 


Gladys Swarthout in “Ambush” wears a three- 


HPRREDI 


piece costume, designed by Valentina. The jacket. 
a glorified windbreaker type, is collarless. And it 
buttons to the snug-fitting waist-line, just overlapping 
the wide skirt-band. 
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FRANCES ROBINSON—UNIVERSAL SHIRLEY ROSS—""WAIKIKI WEDDING" GLADYS SWARTHOUT—""AMBUSH" 

















Fashions rom 


Prizes and pitlalls 
in borrowing 


styles lrom the stars 


"FTCHE prizes will be new silhouettes, 
new coiffures, a clever way to use ac- 
cessorles, the treatment of a neck-line, the 
very emphasis Hollywood puts on youth. 
These you will watch for and capture and 
use to bring some of the light and life of 
Hollywood to your wardrobe. 

But there are pitfalls! The peculiar 
needs of the camera require treatment 
not always applicable to our own clothes. 
Fine tucks, intricate seaming—the dress- 
maker details that lend distinction to our 
clothes, are of little value to Hollywood. 
They don't show on a screen. Rather. 
contrast of light and dark, superb fabrics. 
furs, jewels—these have been found 
best for screen clothes. But don’t let thei: 


beauties trick you into careless copying. 


Do borrow a bit of the Crawford drama 
by pinning lilies-of-the-valley to your eve- 
ning frock belt, or some of the fragile fem- 
inine charm of Joan Bennett, by edging 


a low. neck-line with full. white ruffles. 








° 
Jon U let Ann Miller’s Lo bag a snood for your 
camera corsage (a_ trifle down hair-comb and gather 
too glittering for you) trick to your own self some of 
you into a bad imitation. that fabulous Lombard chic. 


Do take a bright evening tip from 
Olivia de Havilland and have an eia- 
broidered chiffon kerchief to lop youl 


hair. to match the frock’s bolero. 








Lo shadow al low. shaped 


neck-line with an edging of 


dark pleated net as worn 
by the lovely Anita Louise 





. 
Te Don C make the mistake of trying to 
is eis Sains a emulate Ellen Drew’s beautiful tunic of lamé 
“ and rich fur unless both the lamé and fur are 

Lon € let the Rogers glamour confuse of fine quality. Impossible on a shoe-string. 


you. This elaborate frock was designed 
by Greer tor a spectacular Rogers- Astaire 


dance number and not for your evening wear. 





























Dont take this drap- Dont steal the Craw- 


ery too literally. It is meant ford splendor too often. 
only for a figure as_ per- Lavish fur-bordered suits 


fect as is Loretta Youngs. are not meant for most of us. 


. 
Lon C cet too fussy with feathers, love- 
ly though they are. Their expert use on 


; Cel SM. Ball’e ic dific | . 
this dress of Lucille Ball’s is difficult to 10 indulge you love of the romantic by 


copy, and even more difhcult to wear. a warm weather evening frock of sheer 


cotton like this of Loretta Young’s with 
gay ribbon run through the lace beading. 


Borrow with a bit of care 















brilliant companion for evening wear too. 





Lo vary your suit lapel “spice”. See 


how it changes the feeling of a suit. Try a 


large jewelled clip like Merle Oberon’s or 


an ivy spray like that of Loretta Young s. 


Do if your heart is set on furs—have 
a short fox jacket like Lucille Ball’s for 


over-suit-wear right now. Youll find it a 








Lon t trv for the too-dramatie bi 
copying Jeanette MacDonald's fur-trim- 


med costume. For most of us. a conven- 


tional suit 1s ad nore pra tical investment 





% ; By : 


Lo match the bows in your upped eve- 
ning curls by three tiny bows on one narrow 
shoulder strap—as does Shirley Ross. It 


o1Ves you a delightfully frivolous look. 
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HERE was a young lady named Cinder- 

ella who lived a long time ago. She had 
two very mean sisters who made her sit by the 
family hearth, and sweep up the family ashes, and 
she never went any place, and she wouldn't have 
had any clothes to wear if she had gone. Her sisters 
saw to that. Cinderella was a nice little thing. 
though a trifle spiritless for modern taste, and she 
would probably still be sitting by the hearth if it 
hadn't been for that fairy godmother of hers. 

Times have changed, but Cinderella is. still 
with us. Not just one little Cinderella, but literally 
thousands, nestling by their home hearths. Re- 
signed to their collective fates. Waiting for some 
modern equivalent of a fairy godmother to come 
along and change everything. They havent a pair 
of nasty sisters, but they aren't lacking in excuses. 
They think charm and beauty and glamour are all 
things you are born with, or you buy for a fortune, 
and that’s that. They say they havent time or money 
or beauty to begin with, and they let it go at that, 
weaving their sweet dreams at night, resting on 
their poor excuses by day. 

It would serve them good and right if no one 
ever bothered about them. If they never heard of 
the twentieth century fairy godmother known as 
modern American production, they would only be 
setting what their inertia deserves. But the story Is 
too good. It has to be told. Any average girl can 
have enough charm and beauty and glamour to 
make her life happjer, more worth the living. She 
can have these things if she wants them. 

For in 1939, and in America, all you really 


need is an inclination and the sense to organize that 


inclination in a productive fashion. We are all 
agreed that it starts with looks (perhaps ends with a 
richer, more valuable point of view—but that 
comes later). And when you consider all the inex- 
pensive, easy-to-use, time-saving aids to today’s 
beauty, then a fairy godmother of the Cinderella 
kind is neither necessary nor advantageous. 

Let’s call all these qualities “glamour.” That 
means charm and beauty and personality. Now 
elamour in its highest sense is not merely a matter 
of good grooming. But good grooming is terribly 
important to glamour. Watching your diet for 
health and for weight—this is a step toward glam- 
our. For you can't have shining eyes and a clear 
skin and a spring to your walk, and a lithe figure if 
you arent healthy. And if you havent these things 
vou cant be glamourous. Keeping your skin clear 
and smooth, knowing your make-up is right for 
vour colouring—this is a step, too. Keeping your 
hair shining and bright, your nails always well- 
manicured, your very stocking seams straight, these 
are steps tow ard beauty, toward elamour. 

“Oh pooh!” you may well say, “what has my 
hair got to do with being glamourous?” A great 
deal young lady, a great deal. Not until your mind 
is completely at rest regarding your appearance 
are you free to go into any of the highér matters of 
charm and personality. The knowledge that your 
hair is not at its best, or your nails look neglected, 
can put an awful burden on a sparkling personality 
—can tongue-tie a witty girl, certainly silence a 
shy one. Giving yourself a clear conscience regard- 


ing your appearance is like giving yourself a social 











aQ4Oo 3 D 


security card of unusual significance. You are sud- 
denly free to develop your personality along more 
exciting lines. You are free to analyze yourself, the 
way you talk, the very things you talk about, to 
begin to understand what makes one person more 
charming than ten others, to use this knowledge for 
vourself. 

Of course, by good grooming isn't meant any 
Miss Priss sort of thing. Carole Lombard can let 
her blonde hair fall all over her face, or spend half 
a picture brushing it out of one eye, and still be 
elamourous. But sleek or tumbled, the Lombard’s 
hair is quite remarkable, soft as a baby’s, brushed 


and shining. Myrna Loy can pop out of an airplane 





with a big smudge of dirt down one side of het 
face. and still look like everyman's idea of a glam- 
ourous woman. But the face under that smudge 
is clear and fresh and rested-looking. That's not 
an accident, any more than the beauty of Lombard’s 
hair is accidental. Both are the result of care and 
thought and effort and time. 

Now for the litthe matter of time. Some of 
you may say sharply that you havent the time 
that the movie stars have to waste on your looks. 
In the first place, that kind of time is not wasted 
Secondly, let's 


eet rid once and for all of that misunderstanding 


(or do income tax figures lie? ). 


concerning the leisure of Hollywood stars. 

These glamour girls of the movies are fre- 
quently subjected to the longest working days in 
this country. From six in the morning until mid- 
night is not unusual when a picture is on a sched- 
ule. Yet these women manage to take care of thet 
beauty, to get enough sleep, to watch their diets, 
and to get plenty of exercise. It means that their 
leisure time is carefully scheduled to include 
these duties. It means that they know the true val- 
ue of every minute of their time, that they make 
each of these moments really count. 

Hollywood beauties do not wait until the night 


before an important date to take care of hair and 





nails and skin and eyebrows and a hundred-and- 
one other little details. They know that beauty and 
elamour are composites of many small details 
that the care of these details at all times has = cumu- 
lative effect amounting to glamour. These are the 
things you too should know. 

And as for money. yes. the stars have plenty 
of it. But again may we stress modern American 
production methods. Beauty aids are no longet 
beyond the reach of the average purse. Nor are 
xood clothes, the kind that do you justice, beyond 
the reach of that purse. You don't have to moan 
over the extravagant chic of Loretta Young's cos- 
tumes. You can be just as effective in something 
that costs a great deal less. For today we have in- 
expensive clothes of charm and distinction, clothes 
suitable for any occasion, available to all of us, in 
all parts of this country. 

(nd we propose, in this book, to show you 
how to cet the best results out of your time and 
your money and your efforts. We want to tell you 
about these clothes, these aids to beauty. We want 
you to stop being a little Cinderella-sit-by-the-fire. 
We want you to stop letting these things get you 
down. If steam-heated rooms have taken the life 
out of your hair, let us tell you about scientific. 
healthful ways to help put those seventeen-year- 
old lights back in your locks. We want you to know 
about creams and lotions that care for your skin. 
that enhance its natural charm, that do not cost a 
fortune. We want you to know the story of modern 
make-up, the make-up that can turn an average- 


lookine cir! into one of (Continued on page 100) 
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BELIEVER in budgets expects a great deal of 
her clothes. I am an unswerving budgeteer, so | 
know. I'd feel like a cheat at solitaire if I over- 

crew my clothes allowance. Instead | buy clothes can- 

nily. I rarely buy a dress that won't hold up a season, 

a coat that wont carry me through two or three, a hat 

that wont be the height of fashion for at least a month. 

When I plan clothes I should prefer to ignore the prac- 

tical side of the situation. But my conscience asks ques- 

tions that I cannot overlook. How many ways can | 
disguise the costume? How long will it remain in fash- 
ion? Will it wear well? 

The lucky girl who gets plunged into a movie 
career automatically steps into the public eye. Regard- 
less of her salary (and it’s always assumed she’s earning 
fabulous amounts), she is a “Cinderella Girl” and her 
wardrobe must fit her role, apparently never repeating 
itself. She’s a “living example” whether she particularly 
wants to be or not. An actress may adore a cerulean 
blue jersey to the exclusion of everything else in her 
wardrobe. However, if she wears it to the tennis matches. 
to the races and then to the ice carnival people begin to 
comment. “Isn't she interested in clothes?” ... “Is she 
-ewed in it?” ... “Can't she afford two dresses?” 

Movie-careerists definitely cant dress as they 
please. We must buy the most disguise-able clothes 
available. It’s the practical thing to do. For that reason, 
background dresses make up the bulk of my wardrobe. 
They are classic designs, very simply made—preferably) 
pencil slim, princesse or dirndl type. They are of fine 
fabric, usually a solid colour but never in a shade that 
hits one sharply between the eyes. For a bright, definite 
colour is too easily remembered, too hard to disguise. 
The thing that all of them have in common is that 
each becomes an individual costume with the simple 
addition of new accessories, chunky jewelry, a tricky 
belt or a little jacket. I have found that wonderful 
things can be done with little jackets along the line of 
“W ardrobe-stretching . 

My favorite backgrounder is a navy crepe street 
dress. So far I’ve disguised it (without detection, too) 
by adding, at different times, gay jewelry, a wide 
laced cirdle, a quilted paisley bolero or accessories of 
rosy suede. Equally good tricks can be played with eve- 
ning gowns... adding a bright bolero, carrying a large 
evening handkerchief in a wonderful colour, tying a 
broad girdle about your waist. | know a girl who has 
had reams written about her because she always wears 
white after dark. She has only three gowns but rivals 
Boris Karloff in disguising them. 

I'm one of those people who becomes attached to 
clothes. I associate them with the people I met and the 
sood times I had while wearing them. Certain clothes 
seem to become part of me and I hate to part with them. 
For that reason, I buy things that have the quality of 
wearability. My only other practical expectations of 
clothes are that materials don't crush or wrinkle easily 
and that the colours combine well with other shades. 
From an esthetic viewpoint, my clothes must flatter 


me, be typical of me and never be the kind to make 


men say, “the things designers get by with these days . 
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I'm particularly fond of all shades of blue, green, wine 
and brown. I learned about colour recently when Milo 
(nderson tested every colour known to mankind for my 
Technicolor wardrobe in Warner sros. “Dodge City. 
After days of experimenting he came to the conclusion 
that turquoise, coral. chartreuse and black did the most 
for me. I’m sorry every girl doesn t have an opportunity 
for such extensive colour tests. But she can do a little 
more experimenting than she usually does. When buy- 
ing a new dress. take along a friend who knows some- 
thing about colour and try on several dresses unde 
strone daylight as well as artificial lieht to see which 
colour as well as which degree of colour does the most 
to flatter skin tones, hair and eyes. And it's fun to study 
combinations of colours. too. Milo says that in most 
cases. girls have been told that “they look wonderful 
in blue” and from that time on they cling to that colour 
without trying others. | found that | rarely wore any 
of the shades Vilo discovered fon me, but intend to 
feature them in my spring ensembles. 

Being only five feet three in this streamlined age. | 
usually expect my clothes to make me look taller. In 
millinery. | prefer to have the height of the crown do 
this as I never feel right in a be-feathered bonnet. The 
types of hats I like best are high wrapped turbans, tezes, 
sky-pointing berets and tailored felts. Gowns designed 
with high waist-lines give a short girl a long-legged look. 
so they re my first preference. Panels that run the length 
of the dress, vertical stripes, fitted and semi-fitted lines 
are also “height-stretchers . so they should never be 
overlooked by girls who want to “measure up . 

Since | made my screen début in “A Midsummer 
Nights Dream’. two-thirds of my pictures have been 
laid in some past period. This has naturally made me 
very period-clothes conscious and I| feel that clothes 
typical of me must show some influence of the past. 

lor evening, | like Empire dresses, similar to those 
Milo Anderson did for me in “Anthony Adverse’. or 
a modified version of the hoop-skirted costumes | wore 
in “Charge of the Light Brigade’. I like the Gibson Girl 
feeling in street things. such as exaggerated shoulders, 
high neck-lines. shirtwaist and skirt combinations and 
little muffs. Even my playsuits and slack shirts carry 
a period note. Since there is an Edwardian influence in 
the seasons trend, | am using tiny ruffles at hemline. 
throat and sleeves of play togs. 

Doubt the eirl who says she doesnt dress to please 
men. | do. | never wear silly hats that might embarrass 
the best beau of the moment. and I shy away from hats 
with wide brims or feathers that might annoy them dur- 
ing a dance. A few other masculine taboos [ve discov- 
ered in feminine clothes are sweaters and furs that shed 
on mens suits, leathers with rub-off dyes, active sports 
clothes that are more decorative than practical, and too 
mannish garb. On the other hand. all men beam on a 
very feminine oir] wearing clothes suitable to the occa- 
sion, fashioned of fine fabric, but subdued as to colour 
and cut. 

The perfect wardrobe fits any occasion, but in 
Hollywood that really means a lot because of our cli- 


mate. There must be summer (Continued on page 97) 
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\ group of finery that promises added at- 


traction for basie clothes. The scarf. all 





aglow with satin stripes. The jewellery. 
light as spring. And those Wear Right fabric 
evelet gloves. (Marshall Field, Chicago) 


‘ 






For the bright side of youl life. 





\ huge patent leather bag. Suede 
~~ eo To go with interesting afternoons and soft 
lenoth fabric gloves. — lights, a quilted capeskin bag. Kay-Knot 
ines Bird & i Kansas Citv) gloves of a nubby rayon. Flower-tinkline 
. . | jewellery. (H. Liebes, San Francisco; J. | 
Hudson. Detroit: Hichee Co.. Cleveland 





Beige and black will be seen together a 


great deal this spring. Begin with a simply- 
soft beige crepe frock. unpressed pleats on 

: the flowing skirt. (Chez-Rosette, New York.) 
Ja Add a wide. crushed black patent leather 






belt. An onyx locket on a flat gold chain. 
(Bullock's, Los Angeles.) And a tiny, tower- 


ing hat, perched at a very arrogant angle 


She might have been borrowed from the 


family album for all of her quaint and pic- 
turesque 1939 look. For she wears a shirred 
pill-box and wimple. (Jane Engel, New York. ) 
Her “petticoat” suit, blue wool, trimmed with 
polka-dot ruffles. (Desmond’s, Los Angeles ) 




































These and your tailored spring suit will get 
on fine together. Calf bag, spiked with white 
stitching. Kay-Spun (doeskin back) gloves. 
Cloisonné locket, matching bracelet. ( Frank- 
lin Simon, New York; J. L. Hudson. Detroit ) 


a 





The hip-top jacket will hug you closer 
than ever this spring. And its partner, 
(the skirt) will swing with new free- 
dom. This Molyneux version of blue 
nubby wool should be your pet. But- 
tons close the short. fitted jacket. Flared 
skirt. (Joseph Horne, Pittsburgh.) Hat 
from Florence Reichman, New York 
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. How amiable is the redingote! It will 
accompany almost any dress without 
question. Of black wool, it is shown 
here with its own print dress, flower- 
bright and extremely practical. Plant 
a crisp, piqué flower in your lapel and 
wear spotless white gloves over your 


hands. (At Harzfeld’s, Kansas City) You may go half-way through spring 


and find the answer to that tailored need 
in a bengaline suit. This one has all the 
fine details of a “best” spring suit. All 
set with frou-frou at the neck-line and 


jewelled clips. (H. Liebes, San Francisco ) 
































Taken 


from life 





Jack Dawn, face-maker, works on Glamour's Editor 


When we see the miracles of make-up on Hollywood stars, even the initiated are apt to think it’s 
sleight-of-hand, part and parcel of the mystery of moviedom. Jack Dawn. Metro's artist. sculptor, and head of 
make-up, has long been famous for his fantastic achievements in changing faces. But convinced that the secret 
lay in the stars he used, Mrs. Thompson went to his make-up studio with an “I’m from Missouri” attitude. 

She was convinced—though it took a life-mask, an afternoon, three different make-ups, 18th 
Century costumes, and some photos of herself she’d much prefer not to pass on to posterity. 

Mr. Dawn calls it plastic make-up. We call it consummate art. For here are three studies in 
femininity that are worth analysis. A quite dazzling young lady of a French court was achieved by proper- 
ly accenting existing features, a slight re-shaping of the lips and brows, and eyeshadow and mascara em- 


phasis to bring out the eyes, and the addition of an undeniably flattering white wig. (Continued on page 90) 
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ADRIAN, Metro's designing genius, famous for his knowledge of traditional designing, his 





fearless departure from tradition for the necessities of camera, star, and story. Shown 
here, a typical Adrian gown, designed for Norma Shearer in the picture “Idiot’s Delight”. 


EDITH HEAD, Paramount's designer-in-chief, versatile enough to cope with clothes for a 
Mexican peasant, a lumberjack’s woman, or the fragile fashions of “Cafe Society”. Shown 


is one of her beautiful ball gowns worn by Madeleine Carroll in that moving picture. 
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ROYER of 20th Century-Fox, the designer of many moods, whipping out little shortie 


dresses for round Sonja Henie, and equally adept at creating incredibly lovely and _pic- 


turesque clothes for Loretta Young. Shown——a Young frock in “Wife, Husband and Friend”. 


KALLOCH of Columbia, a charming young man who designs with tremendous intensity. His 
beautiful clothes for Irene Dunne, Hepburn and Jean Arthur have made him famous. 


Shown is that well-remembered dress Katharine Hepburn wore in the picture “Holiday. 








-) 
ing its story, its mood. But that isn’t all you remem- 


YY: go to see a new movie and you come aw ay, remember- 
ber. Eyes and brains are strange cameras. They catch and re- 
tain far more than you consciously remember. They hold on to 
a new hairdress, an interesting neck-line, a silhouette, a bit 
of trimming, an odd piece of jewellery, an amusing accessory. 

Weeks later when you're shopping, your brain half- 
releases its image—and you find yourself saying, “I can’t de- 
scribe itexactly, but Pl know when I find what I’m looking for.” 

And that is the Hollywood influence. That is what has 
made American women insist on wide-shoulder lines, after 
seeing those hip-slimming lines on countless stars. That is what 
has made American women demand (for three years now) the 


easy-to-wear flared skirts, the waist-accenting nipped-in jacket. 





Hollywood has one clothes rule seldom waived even for 
character or comedy roles. The dress may be tawdry or elegant. 
rich or simple, worldly or country-girl. But it must make the 
wearers figure look its best. (Stella Dallas is the only excep- 
tion that comes to mind—and even there. in the earlier scenes. 
Miss Stanwyck was unmistakably well-built. ) 

Hollywood puts seasonal sty le trends secondary to prin- 


ciples of designing for the female figure. It knows that that 





figure must be dressed to walk gracefully, sit comfortably, and 
move before the camera without “clothes-consciousness’ . Movie 


designers create clothes that recognize and cope with the fact 


that women have hips, derrieres, busts and tummies. : 
The average American woman doesnt want to dres- QO YWwoOo 
“just like Colbert”. But she does want to look as poised and : 
happily unaware in her clothes as Colbert does in hers. Thi : 
\. A. W. doesn't care to be a carbon copy of anyone. But she's | {| 

smart enough (and there's that old retentive eye again) to steal } nh uence 

a few of the charming details of a star-costume. 


So let’s admit we're under the Hollywood influence. It’s oF 
. ° _ . . ‘ < r . ” . r + ‘ . o> »~S 
a four-way influence, too. We want to look pretty and feminine. ive very important pages 


We borrow silhouettes. evening clothes and whimsies from 





costume pictures. We borrow countless accessory and silhouette 
ideas from modern-dress pictures. And we have taken over, 
lock, stock and barrel, the pseudo-masculine slacks, the ever-so- 


comfortable. though nudish. playclothes that California pro- 





duces, and stardom first publicized. 

On these next five pages, we admit our source and in- 
fluence. “Juarez”, the Warner Bros. picture starring Bette Davis 
and Paul Muni, tells the story of those unhappy Austrians. 
Carlotta and Maximilian when they were rulers of Mexico. 
You'll see Miss Davis in her loveliest clothes, all period cos- 
tumes, but rich with inspiration for modern clothes. 

“Zaza, the Paramount picture starring Colbert and 
Marshall, has made all of us ruffle and ribbon conscious. 

And last is the influence of California climate on fash- 


ions for the entire country. In this issue we show just a few 


early birds. In another month, we will delve more deeply into 


this matter of real California play-clothes. 







































































ZAZA, that frivolous Can-Can girl, added a bright chap- 
ter to fashion by the piquant performance of Claudette Colbert. 
Perhaps her clothes were a shade too theatrical, but their true 
picturesque quality gave inspiration to practical applications in 
the Zaza manner. Here, on these pages, are clothes that reveal the 
borrowed quality of zest and feminine charm. 


What could be more alluring than the complete femininits 


of the striped taffeta house-coat, at left CR. H. Macy, New York). 


Or the froth of a white organdie blouse (Broadway Dept. Store, Los 
Angeles). Or the saucy little sailor, swathed in veiling (Carson. 
Pirie, Scott, Chicago). Or, on the opposite page, that copy of 


the Zaza original, (From Marshall Field, Chicago.) 
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Jean Parker, “Romance of the Redwoods” 








Loretta Young 










L/ > 


in “Kentucky 





Shirt-waist frock, a swashbuckling 
version, of Ruffin sports cloth (a 
~pun rayon fabric). Cost is $7.95. 


(Lord & Taylor, New York) 





Above, the classic opera. $6.50. 
(Foot Rest Shoes, New York) 
Toeless zipped sport shoe. Cost, 


$6. (Street Store, Los Angeles) 

















Ar left. another eéoelour- 





bright sports frock of 





Ruffin sperts eloth. Made 
brighter with an embroi- 
dered belt, $7.95, (City of 


Paris, San Pranciseo) 








Iwo for fun—one with wood 


platform sole and the other of 
cork, Cost about $5 per pair. 


(Both Bonwit Teller, New York ) 



































OL cant call them glamour boys. and the 
5 Gres sex-appeal is a little old-fashioned for 
these times. Well, the phrase is! But we havent 
crouped these men for their beauty, box-office 
appeal or for their acting, though not one is lack- 
ing in any of these qualifications. Each is a dis- 
tinctly different type. But they all have a cer- 
tain comparable quality that makes them quite 
typically American. And that is why we chose 
them. They are good examples of the kind of 
attractive men who daily manage to flutter the 
female hearts of America. And so we will just call 
them “our American men” (even if two are British- 
born) and let it go at that. But not too far, you 
understand, not too far. 

Most men think that most women spend most 
of their time discussing them in most unpleasant 
terms. That happens not to be true. If a woman 
doesn't like a man she dismisses him pretty quickly. 
She doesn’t waste her time talking about him. She 
talks about the men she does like. She talks about 
the men she knows personally, or about her 
favorites in the movies. She says “Cagney 
m-mm-mmm, when he runs around in that quick 
way of his, I just swoon”. Or, if she is partial to 
Boyer, she talks about the way he lowers his head 
and just looks at a girl. Maybe it was Garbo or 
Hedy Lamarr or Irene Dunne he was looking at. 
but a girl goes home from the movies with the dis- 
tinct impression that for a single moment there, 


the great Charles Boyer was really looking at her. 





. Tracy, Fonda, 


Here we have seven men. . 
Stewart, Grant, Young. Milland and Garfield. The 
following slight attempt to analyze their charm is 
the product of a good deal more than a personal 
opinion. Though it’s not exactly impersonal either. 
And listening at key-holes wasn't at all necessary. 

We might as well start with Tracy since he's 
at the top of the page. We know a great many of you 
would be quite willing to stop right there. Well, 
we will stop for a few minutes. 

Tracy is about as far a cry as you could pos- 
sibly make (and still be heard) from that leg- 
endary movie star, Rudolph Valentino. Tracy is 
solid, substantial, realistic, where Valentino was 
smooth, sleek, and full of all the mysticism and 
romanticism with which millions of women could 
endow him. But make no mistake about it, Tracy 
is responsible for many a sharp retort to a doting 
swain or husband. Without any fancy trappings 
(let's hope M-G-M doesn't betray us by putting him 
in a gaucho costume), and without any particularly 
romantic build-up, Spencer Tracy has a powerful 
amount of romantic glamour about him. Quiet, 
controlled, gently but unmistakably male, he opens 
a door on the screen, walks into a room and walks 
off with the scene as far as the feminine audience 
is concerned. And, as opposed to the roistering 
type made famous by a man named Gable, Mr. 
Tracy started a trend and established the fact that 
the quietly rugged lean-on-me-type of man has as 


much glamour as his more (Continued on page 104) 
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required reading for every woman. 






































Self Discovery. isn't cay. says young 


Arleen Whelan, in discussing all the various | lollywood 


processes whieh helped her to greater poise 


y 
\ HEN you first see Arleen Whelan you are 


most impressed by the completely natural quality of 
her charm. She looks directly at you with wide green- 
blue eyes, and she answers you frankly, with just that 
pleasing degree of hesitancy that distinguishes sin- 
cerity from a glib, thought-out-ahead-of-time speech. 
She wears about the same amount of make-up as 
most high school girls do ... and probably a great 
deal less than some little girls we all know. She is 
pretty and poised, but definitely not any self-conscious 


victim of too much grooming. 


And because of this natural air, you are sur- 
prised to hear her story of exactly what Hollywood 
did for her. She will tell you, in a soft, sweet voice 
that she came from Colorado and her speaking voice 
was quite bad. But singing lessons and dramatic 
school rolled those hard r’s out of her voice. You 
can have your voice recorded, hear it, and change 


it, just by constant effort. 


Then there is the little matter of the way she 

walked. She was pigeon-toed. Now lots of pretty girls 

are pigeon-toed and no one seems to 

mind it. In fact, at times, there's a cer- 

tain childish charm about a pigeon-toed 

walk. But those Hollywood folks—they 

dont think that way. If you walk 

pigeon-toed you don't walk properly, 

and if you don't walk properly, to begin 

with—well, heaven help you, child, you 

just never will amount to a row of pins. 

At least not in the movies. No, seriously, it is important. 

Arleen got up and showed us exactly how important 

it is to have a graceful, well-balanced walk. And so out 
came those pigeon-toes and in came special 
dancing lessons to correct this fault, as well 
as to give her more poise and grace. You 
don’t need the lessons. A pigeon-toed walk is 


a habit that mere watching corrects. 


Between the dancing lessons and the 
dramatic school she learned any number of 


things. She spoke of things we might all stop 


and consider, even if our own little gallop across a 
restaurant floor will fortunately never be seen on a 
movie screen. Arleen learned to walk into a room. 
rather than to hedge or rush into it. Hedge into a 
room and you'll get attention, but not the kind you 
want. She learned to cross a wide stretch of pol- 
ished floor, smoothly, her proud head held high as 
though a book were balanced on it. And she does it now 
without the book. She learned to sit down without that 
dreadful plumping action most of us practice. Asked 
to demonstrate this, she was very gracious about it. “] 
used to sit this way,” she said, throwing herself down 
in a chair, fanning the air with her hands to keep her 
balance. (This was unpleasantly familiar to us, too! ) 
Then she got up and showed us how she had been 
taught to sit down, first bending her knees, then shift- 
ing her weight to the balls of her feet, then easing into 


the sitting position, gracefully and without caution. 


Then there’s her face. They didn't have to do 
much to that, as you can see. Her eyebrows were 
allowed to grow in, to give her eyes character, to bal- 
ance that soft but strong little chin. She changed from 
blue eye-shadow to brown and brought new lights to 
her eyes. She uses no rouge in the daytime. Her fig- 
ure is slight but nicely rounded. Dancing lessons and 
a few bending exercises keep her limber enough. She 


plays tennis, rides and swims in her leisure hours. 


And the tests! First they took her to see the pic- 
tures of other stars. Made her watch every gesture, 
every movement carefully. Then they showed her her 
own screen tests. These, she says, were agonizing. But 
eradually she was able to pick out her own defects. 
to analyze and correct them. And then she was ready 


for a moving picture part. 


It is hard to believe that Hollywood 
also achieved the becoming Whelan modesty, 
a quality that gives her a certain grave dis- 
tinction. However, she gives Hollywood most 
of the credit. She feels that it has taught 
her dignity and poise to last her all of her life, 
as a movie star or an ordinary citicen. 





Arleen Whelan of 20th Century-Fox Pictures. This pretty red-headed 


youngster is a shining example of Hollywood's new technique in grooming an un- 


known girl for important roles. She was given intensive courses in beauty, voice, acting, 


and dancing. And it was all exciting and interesting, according to her very own story. 
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Most periods of history had an ideal of beauty, a measuring rod fo 
women to follow. To-day we have no single criterion, no modern Venus 
whose perfection we hope to imitate. Rather the emphasis is placed on 
individuality. Even that mart of loveliness, Hollywood, stresses this newer 
conception. “The woman with perfect features, known as the ‘Flawless 
Beauty. doesnt click in the film colony. Actresses have selling points, 
things which make them stand out and make you remember them: Claudette 
Colbert's large, beautiful eyes and their long lashes. Carole Lombard’s 
high cheek bones and thin cheeks, Joan Crawford's lustrous eyes and lips, 
Sonja Henie's complexion and sparkling eyes, Irene Dunne’s perky nose. 
and Joan Bennett's youthful animation and lovely hands’. 

These famous features are dramatized by make-up experts and the stars 
themselves, definitely placing individuality above perfection. Isa Miranda. 
called by many “the most glamorous woman in the world”, cautions make-up 
artists “not to make her too beautiful”! (If you. too, are worried by this possi- 
bility, we refer you to Jack Dawn’s amazing transformations in “Taken from 


Life”.) Our immediate concern is with the average face and hopeful heart. 


in the care and make-up of a womans face, the requirements are in- 
finitely varied. Each following article will bring you specific treatments and 
techniques. In launching our beauty campaign here we have space for only 
the barest fundamentals. Assuming that all women aspire to beauty or the 
illusion of beauty, we give you the simple formula: to health add clean- 
liness, and glorify with the correct make-up. 

Recognizing health as the first essential, a world-famous beautician has 
published a batch of menus as a foundation for her steps to beauty. Again 
we have the better salons including special menus and exercise in their 
beauty courses. Given health, we give you cleanliness: the two are almost 


inseparable. Whatever your method, cleanse thoroughly and cleanse often. 


cleansing creams provide 











U nless you spend all your days under a glass case you will probably 
need a good cleansing cream as well as a bland soap. Designed for the stars 
(and your budgets) House of Westmore, Max Factor, and Mary Pickford 
“A” performances. Starting with healthy, clean 
skin we are ready for make-up. Surely any artifice is acceptable which adds 
charm and distinction to an otherwise ordinary face. More than half the 
battle is won when you know your own requirements. Find out what your 
skin needs. Study the contours of your face. Decide what assets you want 
to accent, what liabilities you want to transform. 

And remember that your own problems are individual. Perhaps Cousin 
Tillie uses only laundry soap and hard water on her radiant skin, but you 
may be allergic to the very brown of the soap. From Hollywood, often from 
the dressing tables of the stars, we shall bring you ways and means of en- 
hancing the beauty that is a woman’s bathright. It is not merely wishful think- 


ing to believe that every woman has potential beauty. The fact has been 





well proven by beauticians and make-up artists who own no magic wands. 


Newneanbes the years it took the men in your life to admit they accepted 
cosmetics as an essential part of your grooming? Actually their only objec- 
tion was the artificial effect of harsh colours and sharp contrasts. Now you 
have learned to be subtle. You match the shades of your make-up, and blend 
them with your natural skin tones. You wear different shades for day and 
night. So very much attention has been concentrated on your face that haii 
has been comparatively neglected. 

Now we hope to complete the harmony of your make-up. Just as you! 
facial make-up requires a foundation, your hair needs preliminary care. 
\s these principles apply more generally we can be a little more definite 
about your hair. If you go no further, keep your hair immaculately clean. 


Often the simplest methods are the most effective. Isa Miranda uses onl) 





ege whites as a shampoo and lemon juice as a rinse for her lovely hair. 


Tew is seldom a time when the hair doesnt need reconditioning, our 
weather and living conditions being what they are. For stimulating gland 
functions, the theory of electrical massage is sound. However, a little self- 
administered tonic can be just as successful. The finest hair specialists have 
provided you with special formulae for dry and oily tendencies. Don't 
worry about your wave. These tonics, if properly applied, won't undo the 
work of your pet hairdresser. 

Very important, too, is a good, rugged brushing. Try a new brush, the kind 
with its own permanent wave. This will follow the line of your wave, and get 
right down to the scalp for a bit of massaging. Especially if you are upping 


your hair, you will find this brushing a help in defying the laws of gravity. 





Now for your hair “make-up! If youre among those fortunate few, a 
dash of lemon in your rinsing water may be sufficient to bring out the natu- 
ral lustre of your hair. For hair definitely on the drab side, try one of the 
harmless tint rinses. Many of these are made with pure vegetable bases, 
and rinse off with your next shampoo. 

Our particular joy at this point is the discovery of a more lasting 
“make-up”. This Loxol shampoo is so essential and simple that nobody 


can explain why it has never raised its lovely head before. No attempt 














is made to change the colour of your hair, merely to accent its natural 
colour with one of the twenty-seven subtly different shades. Simultaneous- 
ly your hair is shampooed, reconditioned, and transformed into a gleam- 
ing, silky crown of glory. Having accomplished all this in one fell 
swoop, you won't need another “make-up” for weeks, as subsequent 
shampoos leave Loxol intact. For a final touch of glamour, spray on 
your lustrous locks a wanton whiff of fragrance. Your portrait is com- 
plete. Incidentally, this noble contribution to your grooming 1s not con- 


fined to the budget bountiful. Let your favourite beauty shop convince you. 









CASE HISTORY OF CAROLE LOMBARD. 
















They knew they had 4 pretty girl. And “hei 
made her blatantly so, accenting the size rather 
than the beauty of her eyes, giving her too- 
thin brows, an ordinary coiffure. That was the 
Lombard as we first saw her. Then small 
changes were made, gradual ones, as these 
pictures show. Result: a woman with a lovely 
face framed by the softest of blonde hair; with 
natural brows winging out over fine eyes, with 
impeccable make-up, exquisite clothes. For 
Carole Lombard has become a great beauty 
in the American tradition, merry and natural, : 


a glamour girl, and a very distinguished one. 
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Tw O 


who worn 


the nation 


T'S a stormy, argumentative year. But the country seems to be generally united on 
two points. It likes Jeanette MacDonald. It likes Tyrone Power. Democracy or no. 
\merica has crowned these two as popular rulers. 

No slush funds, no campaign contributions, no vote-buying here. The voters 
were called to the polls, nose-counted and tallied by the press, almost before a candidate 
could decide whether he chose to run. 

Any number of conclusions can be drawn from this “election”. Certainly the 
pictures, the people they played opposite, and especially the timing and quality of 
their latest picture all add up to some votes. But these factors don’t account for the 
popularity of MacDonald and Power. What does America like people to be like? 

Jeanette MacDonald, MGM singing star of “Sweethearts”, “Girl of the Golden 
West’, “Firefly”, “May Time’, “Naughty Marietta’, “Rose Marie”, is neither subtle nor 
siren. Her face is pretty, her personality radiating health and happiness. And oddly, 
this quality of wholesomeness (supposed to be so deadly ) has taken her to the top. 

Tyrone Power, Twentieth Century-Fox star of “Jesse James’, “Lloyds of Lon- 
don”, and “Alexander’s Ragtime Band”, is neither sinister nor sweet. He is handsome 


in a thoroughly American way. Men who know him describe him as “regular”. Women 
who know him don’t describe him—but remember him. America crowns two rulers, and 


reaffirms its confidence in its own kind of people, its own healthy brand of charm. 







TYRONE POWER'S NEXT PICTURE IS "'ROSE OF WASHINGTON SQUARE" 

































































HOLLYWOOD HAIR 
GOES UP OR DOWN 


MOVIE COIFFURES must be adaptable as well as smart. The up-or-down battle rages through the 
country, but in Hollywood the “role” is the deciding factor. In “Cafe Society” Madeleine Carroll 
effects a chic compromise between up-or-down hair. Paulette Goddard of Selznick finds a soft mass 
of dark hair the best frame for her face. Merle Oberon brings down those curls to stiff little 18th 
century ones in “Wuthering Heights’. MGM’s Hedy Lamarr clings to the long bob. Joan Fontaine, 
fresh from “Gunga Din”, likes the sophisticated up-coiffure. Warner’s Jane Bryan wears a school- 


girl bob. Marie Wilson, also of Warner’s, keeps her hair short enough to pin up at any moment. 
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ISA MIRANDA, Hollywood’s newest international star. Hollywood’s current talk 


of the town for bewitching allure. Her screen début, Paramount’s forthcoming “‘Hotel Imperial” 
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1762—Frock with pleats, 
and jacket. This is designed 
in sizes 12 to 20; 30 to 38 








Hollywood’s wardrobes are taking 
the limelight, are important 
fashion news. The follow- 

ing portfolio gives you a gay 
assortment of Hollywood-inspired 
clothes, designed for you to make 








| | / - ' : , 
1; 1740—Skater-girl, two-piece 
| suit, This is designed 


1740 | | \ in sizes 12 to 20; 30 to 38 
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1752—Basque frock. This is designed in sizes 12 to 20; 30 to 38 
1773—New bolero-frock. This is designed in sizes 12 to 20; 30 to 42 
1774—Soft print. This is designed in sizes 12 to 20; 30 to 38 


Back views and other information on pages 115-116 
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1 760—The long and short of the basque 
frock, shown here in two lengths, to 
take you ona shopping tour, to take 


you dining and dancing. This is 
designed in sizes 12 to 20: 30 to 38 
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1 ¢44—Shirt-waist frock. This is 

designed in sizes 12 to 20; 30 to 38 
1731—Buttoned-in-front frock. 

This is designed in sizes 12 to 20; 30 to 38 
1758—Jumper-frock, blouse. This 

is designed in sizes 12 to 20: 30 to 38 
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California chic 


1770—California’s uniform, the 
crisp little play-suit of bright cotton. 
Three-piece, with pleated skirt and shorts. 


This is designed in sizes 12 to 20; 30 to 38 


1611—Blouse and jumper-frock, gay 
with pleats. This is designed in 

sizes 12 to 20; 30 to 38 
1759—Little-girl frock, demurely 
simple, with tiny collar. This is 
designed in sizes 8 to 18; 30 to 36 
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Other views and information on pages 115-116 





1725—Light-hearted and voung, this 
bolero and tiny-waisted princesse skirt. Of 
washable cotton or silk. This is designed 


in sizes 12 to 20: 30 to 38 





1703—Printed news, in a soft 


afternoon frock, with high waist- 
line. This is designed in sizes 


I2 to 20: 30 to 38 
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1730—This is designed 
in sizes 12 to 20; 30 to 38 
1752—For evening. This 
is designed in sizes 


12 to 20: 30 to 38 
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1 ¢42—Peppery 
black print, black 
girdle. This is de- 
signed in sizes 


14 to 20: 32 to 16 








Other views, pages 115-116 
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rene Rich, N. B. C. Dramatic Star of the Welch 
Program —the jacket of Russian Ermine, accenting 


wide revers and full sleeves. Designed and created by — 





Willard 4. George LTD. 


* U RS WILSHIRE BOULEVARD AT 
CATALINA ST. « LOS ANGELES 


“WE SEARCH THE EARTH FOR FURS OF WORTH” 












Taken from like 


(Continued from page 60) Now look at 
the old aristocrat. Her aquiline nose 
(a completely new nose for Mrs. 


Thompson). her sagging jowls, her ob 


viously vain. cruel face. all tell a tale 
of dissipation, flesh pots. desperate re- 
sentment of and denial of the years. Fo 
all her nastiness. she is still unmmistak 
ably an aristocrat. 

Last, look at the old woman of the 
people. You feel she may be younger 
than the aristocrat. and that her uely 
face has been aged and even shaped by 
overwork and poverty. Here are shrewd. 
ness. resignation and streneth. But 
though her face is not her fault. she 
is nonetheless plainly a peasant. Her 
broad nose, broad face with low-placed 
cheek-bones——these tell het position In 
life more effectively than the han 
beyond care or hope. the humble mob 
cap and clothes. 

Last miracle of all was the 
strange discovery of this editor-turned 
example when she saw herself in th 
mirror with each make-up. \s the young 
and glamourous lady of a French court. 
her entire manner was assured. She con- 
fesses she glowed with self-confidence. 
\s the ancient aristocrat. he very walk 
changed, her head was imperious. As 
the old peasant, she found herself stand- 
ing arms akimbo, feet planted flatly, her 
walk and posture reflecting the look of 
her face, hair. and clothes. 

For this face-maker. Dawn, does 
more than change features. He has 
learned how to put so much of the de- 
sired personality into the “new face” 
that half of the acting has been done. 
The real personality of the actress has 
been so submerged that after studying 
her character-on-her-face. she falls into 
her role completely. 

Vetro-Goldwyn-Maver studios 
and Mr. Dawn were kind enough to let 
a layman go through these three “roles” 
from “Marie Antoinette’, and then re- 
stored her to her editorial role in a sim- 
ple photograph of herself. 

Mrs. Thompson watched a miracle 
in action——always a convincing experi- 
ence. But she learned more than the 
amazing skill of Jack Dawn. She con- 
firmed her belief that much of your 
inner personality is dreadfully or won 
derfully affected by your exterior ap 


peal ance, 
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> Life begins 


$ with 


VITAMIN 














Wi fen 
| Wonders can happen — to you. Wonders of feeling well, 
looking well — of being awfully glad you're alive. 
4 Vitamins can be the secret. Which vitamins? All those 
| vitamins that you may need. 
| Vitamins Plus once a day is the vitamin routine complete. 
(} In two tiny, easy-to-take capsules it Supplies vitamin 
| groups A, B, C, D, E, G@ and, for plus effectiveness, it 
also contains liver concentrate and iron. 
i 
i] Combat the strain of everyday modern living — be a 
\] very charming person to know. Vitamins Plus — a 24 days' 
} Supply — 2.75. (Same Price in Canada.) 
4 yin. ee 
a — " <8 pgp snp OOP Cag By" —— 
| VITAMINS PLUS, INC., 370 LEXINGTON AVE., Ne Ye Co 
HOW TO GET r Herewith is $2.75 for a 24 days’ sup- f Please send me your booklet, 
LJ ply of Vitamins Pius —_t “What can I expect from vitamins ?” 
| VITAMINS Plus — « ppaeeecarn 
| |_| Send my Vitamins Pius C. O. D. 
| VITAMINS Plus is on sale at leading Nome oe 
| department and drug stores. If you 
Vv do not at once find VITAMINS Plus otreet —_—— ee 
r city mail coupon at right! 
ee P g City a State. 
\ IN CANADA: $2.75—MceGILLIVRAY BROS Ltd., TORONTO G-4 


Copyright March 1939 Vitamins Plu Inc., N. Y 
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PRECIOUS COSMETIC OILS 


and ever-s0 faintly WA 


You'll love these new stockings by Northmont — love 
the soft radiance this beauty treatment imparts to each 
silken strand — love the way they are infused with just 
a breath of Tumbleweed by L’Orle. And how adroitly 
Northmont's new Wraptwist Crepe has been woven to 
resist snags! Loose filaments that cause runs ore wrapt, 
in... not twisted back. Sheerer... longer wearing... trim 
fitting ... they're unquestionably the fresh viewpoint in 

stockings. Ask for them at your favorite store 
per or write Northmont...Reading, Pennsylvania 


pair —. or Empire State Building, New York City. 





f DAYETTE 
\4 5 for Sheer Daytime Smartness 
Ww DRESSETTE 
4} for Teatime Loveliness 
| DREAMETTE 


for Glamour Set to Music 


COPYRIGHT 1939. NORTHMONT HOSIERY CORP 





lrene Predicts “ee 


x HE costume is again replacing the 


basic dress,” says Irene, young de- 
signer of Bullock’s Wilshire in Los 
Angeles, known also for her charm- 
ing creations for the screen stars. You 
will see some of her things worn by 
Colbert in Paramount's “Midnight”. 

“Accessories, Irene goes on, 
“will be chosen individually for each 
dress, to match or harmonize, or delib- 
erately contrast with just that dress. 
Printed dresses will have their own 
jackets, their own accessories.” 

And so this California designer 
predicts a season or more of very care- 
ful dressing, of planned wardrobes, of 
thoughtful purchases. 

But this doesn’t mean a spring 
full of gew-gaws and frivolous fashions. 
Severity is to have its day. Line rather 
than trimming will be the keynote. Ex- 
ageerated shoulders, tapering down to 
a too-tiny waist, will o1Vve way to more 
normal shoulders. Padding, but a more 
natural kind, says Irene, deploring the 
football shoulders of the past seasons. 

On the debatable matter of waist- 
lines, this designer says two are defi- 
nitely established. Not the sagging no- 
waist-at-all silhouette of the late twen- 
ties, but a lowered line with hip-bone 
prominence plus the continuance of our 
normal ones. 

She says that peg-top skirts (a 
before-and-after-the-war style) will be 
seen again, but instead of the too-narrow 
hem-line, these will flare gracefully and 
easily about the knees. 

Skirt leneths, Irene thinks, should 
be governed by the legs and figure of 
the wearer, rather than by any rigid 
fashion rule. She thinks that skirts must 
be a trifle longer in the slim silhouette. 
shorter in the flared skirt line. In her 
formal dance frocks and dinner gowns, 
skirts are graceful and slim, the décol- 
letage extremely low, shoulder straps 
quite intricate. 

Crisp, thin, cool fabrics are her 
choice for spring. This takes in cottons, 
sheer silks, lace, and new acetates. And 
prints, she says, will be more popular 
than ever. Every subtle variation of yel- 
low will be good. Blues, soft greens, 
subtle chartreuse and purples will 
share some of the popularity ... but 
yellow from banana to deep golden 


tones is color tops in California! 
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Franchot Tone 


So take your first Spring print in 
rich cathedral colors. Take it in a 
sleek new Satin Faille woven with 
Celanese* Rayon yarn. A two-piece 
creation with shirred bodice... 
swinging skirt, it will see you gal- 
lantly through the season. 


Franchot Tone is now appearing in the Group 
Theatre Production, “The Gentle People.” 


A FASHION ORIGINAL 


FROM PEAK OF THE WEEK 
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FASHION ORIGINAL 
FROM PEAK OF THE WEEK 
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Theatre Production, “Rocket to the Moon.” 


> 
~ 


\ | 
g; softened 
Leif Erikson is now appearing in the C 
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ME ee ‘Says 
Douglas Fairbanks, Jr. 


The spirit and flair that men most 
admire is summed up here in a 
trim day frock of cool, lacy Misty 


...the umbrella 
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a Peak of the Week fashions 
| j / are to be found in a fine 
| | | ) store in each city. For the 
ii] f name of the store in your 

city, write: Peak of the 
| Week Design Studio, 1375 
Broadway, New York City. 

















says 
David Niven 


And frivolous is the word for this 


















airy frock of Misty Mesh, the “drop 
stitch” sheer woven with Celanese* 
Rayon yarn. Rows of intricate em- 
broidery embellish the bodice. 


There’s a young easy flair to the 





skirt. It’s Spring fashion in a light 
hearted mood. 


David Niven is featured in the Samuel 


Goldwyn Production, “Wuthering Heights.” 
A FASHION ORIGINAL 


FROM PEAK OF THE WEEK 


*Reg. U.S. Pat. Off. 












What | expect 
ol my clothes 


(Continued from page 95/) — sports 
clothes, including bathing suits, beach 
robes and playsuits for a sudden trip to 
Palm Springs. Skiing and _ skating 
clothes must be on hand when winter 
sports beckon at Lake Arrowhead. And, 
for my favorite sports of archery, rid- 
ing and tennis, there must be special 
outfits. 

Lots of formal, semi-formal and 
informal evening ensembles grace the 
clothes closets of any prom-trotting 
virl who prides herself on always be- 
ine turned out just right. However, in 
informal Hollywood, a girl really con- 
centrates on her street and spectator 
sports clothes more than anything else. 
Half the apparel in my own collection 
falls into this category. This includes 
tailored suits, dressmaker suits, odd 
skirt and sweater combinations, casual 
wools, crépes and prints with accom- 
panving coats, hats and accessories. 

The only way to keep a wardrobe 
up to the point where it never fails a 
cirl is by adding to it each month. This 
need not be expensive, either. A blouse 
or a sweater, a casual hat or a nosezay 
Lo pin on the lapel of a suit will do 
much to keep it looking new and inter- 
esting. I usually buy one complete out- 
fit a month and put a certain amount 
away regularly for such luxuries as 
furs and jewels. I buy one elegant fur 
creation a year. but my income is far 
above that of the average girl. She 
might feel the money better spent on a 
vacation than on a fur coat. It's a com- 
forting thought though to know that you 
have laid the money aside in case a 
eood sale Comes along Or you need an 
outfit for a special occasion. | keep a 
complete set of accessories regularly in 
the basic colours of black, brown, navy, 
dubonnet, tan and white. With this set- 
up, there isn t an outfit | can't properly 
accessorize. 

I expect a lot from my wardrobe, 
but I give it a great deal of care in 
return. Nothing is put away without 
being brushed or sponged or pressed 
after being worn. Seam rips and loose 
hems are taken care of immediately. 


Hems go up and down with changing 
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styles. Furs (Continued on page 98) 





Girls who want kisses 
must have kissable lips! 


Men are actually re- 
pelled by harsh, greasy 
lipstick—the “painty” 
kind that gives a girl a 
“made-up” look —lip- 
stick that smears, stains, 
comes off easily. But... 


Tangee Lipstick helps 
keep your lips smoothly 
alluring. Orange in the 
stick, it changes on your 
lips to your very own 
enticing shade of soft 
blush rose. Because it 
isnt “paint”, it can’t 
blur. smear, stain or of- 
fend in any way. So... 


Whether you’re blonde, 
brunette or redhead... 
always choose this 
smart, “young” ensem- 
ble... 7angee,the world’s 
most famous lipstick... 
matching Jangee Rouge 
to give your cheeks the 
same lovely glow... And 
langee Powder for satin- 
smooth complexion. 





























is only one Tangee—don’t let any- 
one switch you. Be sure to ask for 
TANGEE NATURAL. If you prefer 
more vivid color for evening wear, 





T. Worlds Most famous lipstick BEWARE OF SUBSTITUTES! There 
E 


NDS THAT PAINTED LOOK ask for Tangee Theatrical. 





POPULAR! Check up on your charm with Tangee Charm Test, sent with Miracle Make-Up Set below. 


menmeaweeaewaw ee Se ee Ge ee 6 6 6 as a a 


4-PIECE MIRACLE MAKE-UP SET 


The George W. Luft Co., 417 Fifth Avenue. New York 
City... Please rush ‘‘Miracle Make-Up Set"’ of sample 
Tangee Lipstick, Rouge Compact, Creme Rouge and 
Face Powder, also send Tangee Charm Test. I enclose 
10¢ (stamps or coin). (15¢ in Canada.) 





Check Shade of Flesh Rachel T” Light 

Powder Desired Peach Rache! 

Name ; ee ee ee 
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e Masculine comfort 
4 with 
feminine wiles 


Jom .. 
STYLED BY footern Soleo 


Fashioned with all the little tricks 





of feminine witchery that trans- 
form you into a sleeping beauty. 
Tailored with the perfection of 
detail typical of all EASTERN 
ISLES creations. Ask to see these 
new TOM GIRL Pajamas at your 
favorite shop. You'll like the lux- 
urious feel of the fine fabrics, the 
flattery of their heavenly colors, 
sophisticated stripes and gay 
prints ...found in these and other 
models. In sizes 14-15-16-17. 


No. 652——Satin Stripe ace- 
tate rayon pajama, con- 
trast cording and fringe. 


\ Wine or blue stripe on 
\ & white background. $3.00 ‘ 
No. 651—Shirtwaist paja- ‘ 







ma of satin acetate rayon. 
Tucked bosom, adjustable 
belt and novelty buttons. 





royal trousers. $3.00 
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fomous mokers of 
WILSHIRE LINGERIE . TOM GIRL PAJAMAS 
PHILIPPINE HANDMADE NIGHTGOWNS 


What I expect 


of my. clothes 


(Continued from page 97) and woo! 
things are kept in cedar-lined closets. 
Hats, shoes and bags are stuffed with 
scented tissue paper before being put 
away in their boxes: gloves are stretched 
flat and wrapped in the tissue. All 
dresses and coats go on hangers, pad- 
ded, perfumed and satin-covered. 

Of course, this is easy for me, fo: 
my maid takes care of these things for 
me. I haven't the time to do it properly 
and neither has the girl who works all 
day. But she can find simpler, less 
costly, but just as effective means to 
the same end—a planned wardrobe, an 
adequate one, and when desirable, a 
very exciting one. 

She can take two hours on a week- 
end to check over her wardrobe, putting 
aside those things which need a stitch 
taken in them, frocks that have a spot 
(for frequent trips to the cleaner’s pro- 
long the life of a dress) and looking 
for loose snaps and buttons. 

The proper number of hangers. 
inexpensive shoe bags, stands for your 
hats, these things will be an aid and an 
incentive to keep your closet in good 
order. A_ well-ordered closet usually 
produces a well-ordered wardrobe. In- 
dividual sachets can be substituted for 
perfumed hangers—for that luxury 
note. Even the lowly shoe-tree has a 
place of importance in this closet. And 
any girl can afford tissue paper, that 
protector of the life and lines of any 
frock or hat. 

In the end all these small meas- 
ures will save a great deal of time. 
Clothes are there in the closet, clean. 
pressed, fresh-smelling, just waiting for 


_a girl. Dressing in the morning is a 


smooth process unhampered by an Ir- 
ritating stop to rub out a spot (never 
quite successful) or to tear off a dress 


with a button gone and make a too- 


| hurried substitution. From such a closet 


come clothes to make any girl feel and 
look well-groomed. 

Now and then, you crave a hat 
when you really need shoes, but gener- 
ally speaking, wardrobes should be 
planned. My wardrobe is my favorite 
hobby, but that curbing budget keeps 
me from running wild. Try it and see 


what I mean. 
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Cinderella. 1939 





(Continued from page 53) glowing and 
natural loveliness, and keep the cost 
within her reach. We want you to know 
the many other small, but important 
facts that add up to beauty and glamour 
and happiness for all of you. 

Start with make-up. Consider the 
new coiffures and make a careful 
choice. Peruse our clothes selections and 
plan a wardrobe. Create a new you 
bright, better-looking, completely 1939. 

Perhaps this does have a mate- 
rial sort of sound. As though glamour 
were just something to buy at a cos- 
metics counter, to pick up on a dress 
rack. As though it could be calculated 
in dollars and cents and effort and time. 
Frankly, we think that a goodly part of 
it can be. Not all of it, for we know that 
there are other important qualities nec- 
essary to real glamour. This is in no 
way a plea for the empty-headed doll. 

We know, we've heard about that 
slamourous quality, that inner glow 
which has nothing to do with outward 
appearance. Sometimes it is called in- 
ner beauty, and sometimes it is called 
truth—and whatever it is, it’s a very 
fine quality, one to be recognized and 
cherished. 

The Irish have a lovely ballad 
about it. Perbaps you remember the 
picture, “The Informer’. Remember 
the scene in the streets of Dublin, the 
eerie light falling on an Irish boy, a 
boy singing in a sweet tenor voice 
imat... 

“It was not her beauty 
alone that won me 

Ah no, ‘twas the truth 

In her eyes ever dawning 

That made me love Mary, 

The Rose of Tralee” 

Now that is an admirable idea, 
to love a girl for the fine girl she is, 
with the truth shining in her eyes. It’s 
a kind of glamour we could all wish 
for and want people to see in us. Grant- 
ed its much more than a question of 
lipstick or powder or eye make-up. But, 
we would also like to wager that, for 
all the truth in her eyes, Mary, the Rose 
of Tralee was a pretty fine looking girl, 
or that truth would never have been 
noticed. Especially by an Irishman. 

That’s men for you. As for men, 
well, you are hardly courting glamour 
for the benefit of your family alone. 














JOAN CLAIR 


President 
CLAIROL, INC. 


“There are innumerable women, young in spirit and body, whose hair turns 


grey prematurely; whose entire being is young and vibrant and out of key with 


greying locks over a gay young face. For women such as these, and for 


countless others who are sensible enough to improve on nature's ailing hair 
coloring, a young woman named Joan Clair has contributed a hounteous 


hoon in providing an effective blend of oil, soap and color called Clairol.” 


ie Alice Hughes 


in the New York Journol & American 


Be sure to look for this mark of A Word to the Wise Young 
GENUINE Clairol on the bottle \ Twenties: Clairol highlights the 
... when you say to your c natural shade of your hair and 


favorite hairdresser: imparts flattering color tones. 


Naturally, wth tharRo.. 


THE MODERN METHOD OF COLORING HAIR... THE FORMULA THAT CAN'T BE COPIED 
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Charles of the Ritz 


frresents EL UEy ES) EPS lipstick 


% 


Subacute —true red—becomes the freshest, 
newest lip accent! Hisiscus is a spirited 

ception of true red...answer of Charles of the Ritz 
to the wail of a celebrated fashion writer thot “you 
have to fight to get a lipstick that’s not purplish.” 





Like the flower for which it is named, HIBISCUS 
blends with everything...is becoming to all com- 
plexion types and right with all costume colors. 


HIBISCUS Lipstick, smooth-textured, non-drying . . . 


$1.00 and $1.50. Hisiscus cream or compact rouge, - 


$1.10. At fine department stores everywhere. 
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PATTERNS 
are sold alt thousands of 


stores all over the country 


_— by Hollywood, created for 
the fashion-conscious women olf 
America. Hollywood ***k* Patterns 
of Youth have put pretty clothes within 
the reach of every needle-wise girl. 
You will be delighted to find in 
each Hollywood Pattern envelope not 
only an accurate, smartly-styled pat- 


tern, but a complete cutting guide, and 


| sewing instructions for the design. 


Hollywood Patterns are sold in 


department stores. chain stores. and 


neighborhood stores. You will find a 


| complete selection. If you can not locate 


a dealer, you may order your patterns 


by mail. Write to the address below. 


giving your name, address, size, and in- 


close the correct coin or money order. 


PRICES OF HOLLYWOOD PATTERNS 
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I lolly wood Pattern Company 


Greenwich, Conn. 
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OF MOVIELAND 
IS YOURS e 


Now you can wear the glamorous, flattering styles of the 
stars. Daring. .. authentic Hollywood creations designed 
right in Movieland by Jolene. famous filmland stylist. 
Insist on Jolene Shoes this Spring. You ll be thrilled by 
their beauty .and amazed at their extreme low price. 


For your Jolche dealer's name. tovite Jolene’s Hollywood 
Studio 105, 6715 Hollywood Bled., Hollywood, Calif, 


TOBER-SAIFER SHOE CO., ST. LOUIS, MO 
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(Continued from page 70) colourful 
brother. There’s just something about 
those nice honest eyes of his... 

Next on our list, if you can tear 
yourself away from Tracy, is Henry 
Fonda, now to be seen in Columbia's 
“Let Us Live”. Fonda shares with Tracy 
some of the lean-on-me kind of fame. 
He made his first big hit on the New 
York stage and his first picture, as the 
farmer in “The Farmer Takes A Wife”. 
He is tall, dark, and conventionally 
enough handsome. He has a shy, rather 
gentle way about him that makes you 
think just a little of Gary Cooper, and 
a lot of the wide-open spaces, of a tall 
wind blowing, and of a sweetheart who 
is a farm-boy or a cowhand or some- 
thing good and simple and earthy. You 
might put a good half of this boy’s 
charm down to that soft but strong and 
so very American voice. 

Every schoolgirl in America may 
not be able to tell you what President 
of these United States followed the one 
named Polk, but they can reel off, at a 
rattling ood pace, the pictures that 
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Maybelline Eye Shadow 
in six flattering shades-—— 
ray. Blue - gray, 
Brown, Green, Violet. 


James Stewart (now being seen in Selz- 
nick’s “Made For Each Other”) has 
eraced. Maybe it’s because he is a 
Princeton boy, or maybe it’s nothing to 
do with that. But let this ever-so-slightly 
stuttering, awfully tall, awfully nice- 
looking boy appear on a local screen, 
and you can depend on a 100% repre- 
sentation from the local high school. He 
isnt exactly unpopular with the grown 
cirls either. 

Cary Grant is one of our adopted 
boys. He was born in England, but he’s 
sophisticated that 
Americans like to think native to their 
big cities. Oh... New York or Chicago 
or San Francisco, you'd say, watching 
this tall, dark, and also very handsome 
gentleman. And Cary trucks. At least he 


the casual. type 


did in one picture. Probably shags by 
now. Add this to a smooth way of act- 
ing and you begin to understand his 
popularity. Just in case you couldn't 
before. See him next in “Plane No. 4.” 

There's nothing nicer than a man 
who smiles a lot. And except for one or 
two serious roles, Robert Young seems 
to be cast as a perpetually amused and 
amusing young man about town. And 


does very well with it too .. . with that 
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Beauty 


Maybelline Smooth- 
marking Eyebrow Pencil. 
Shades — Black, Brown, 
(and Blue for eyelid liner). 


— -ported in ; . Beuwea’’ 
J. was ret ct At a \Voman $s hye: 
ifst - ; 


ays look twice 
1 Maybelline 


s to give your © 
Use the perfectly pointes 
. eful brows- 
appearance 


~ : y 
No fear of unbecoming 
( < | 
ectly—15 harmless, 
“(Ja mor-1Ze 
Aids. Attract 


Maybelline Cream - form 
Mascara (easily applied 
without water). Black, 
Brown, Blue—75c. 


ingratiating grin of his. Do a little light 


listening at the door of any movie house 
showing him in one of his usual roles. 
You ll hear more than one little missie 
regretting the fact that Young didn't get 
the girl. Ah come on, M-G-M, let him 
win her just once, please, please. 

Ray Milland is a screen-land two- 
year-old. Popular from the first, his 
fan mail gets heavier with each picture. 
Watch for him in Paramount's “Hotel 
Imperial”. He’s casual, graceful, and 
quite good-looking, and though British- 
born like Cary Grant, also has what 
might be called a typically American 
manner, and a mighty fetching one it is. 

Mr. John Garfield of Warner is 
not what you would expect to be called 
a heart-throb type. Certainly not hand- 
some in a conventional or smooth way. 
he swung to great screen heights in 
“Four Daughters’, playing a young. 
rather unpleasant neurotic. Not a sym- 
pathetic role, but a powerful one. And 
out of it has grown the Garfield girl-fol- 
lowing. The girls find his strange sort of 
magnetism very compelling and his next 
three pictures will clinch his claim. 

Take a last look at them—they are 


a pretty nice lot, our American men. 
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Maybelline Solid-form 
Mascara in gold-colored 
vanity, 75c. Refills, 35Sc. 
Same shades. 
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Glamour Aisle 


I lop on the star wagon and ride 
along with us while we ferret out the 
items that show a definite talent for the 
cast of Wardrobes, Ltd. Be prepared 
for a long trip, for we are going up 
and down the glamour aisles of stores 
throughout this broad land of ours and 
its going to be great fun as we join 
hands across the counters. making our 


selections for wardrobe-dom 


INot for one moment would we 
think of playing favourites. But some of 
you will be interested an exclusive 
story on the importance of furs for 
spring. They may shape the destiny of 
collar or cuffs on your coat or suit. Or 
they may be quite on their own in a 
brief bolero or cape. In any case, they 
should have that assurance of quality 
and beauty. You can be sure of it when 
the leather side of the pelt is stamped 
with the names Fromm or Federal 


Sweater sense.— Most of us have 
long since discarded the idea that a 
sweater has the single homely quality 
of warmth. The best proof is the new 
*Tish-U-Knit” 


They have a distinct talent for the shin- 


sweaters shown here. 


ing hour. A waist-length cardigan to be 
teamed with a dinner skirt. About $2 
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Spel 4a 


The other, just above, made gay 
with an embroidered yoke, assumes the 
lively role of spectator as it cheers from 
the side-lines—accompanied by a bright 
flannel skirt. Of soft Shetland, the but- 
ton closing is embellished with gros- 





grain ribbon banding. The cost is about 
$3. You will find both sweaters at Wana- 
maker’s, Philadelphia; J. L. Hudson, 
Detroit; Broadway Store, Los Angeles 


AS WORN BY 


ELLEN DREW 


NOW APPEARING IN 


“THE LADY'S FROM KENTUCKY" 
A PARAMOUNT PICTURE 


e 
~ f 
~ 


* 








a : ‘ Sci & Una 


Se KE 

é is a” SBE st 

2: ae LrTty... 

Ze ° sy Wy XS = “ 5 % asec 4 

‘ai Me ee Pe PE es & 
id RP pie 
» e . PEO SE RE 


7 
can” 









When your back’s to the crowd— 
they're not whispering, believe it 
or not—they'’re reading the Ripley 
cartoons on your coat! 


Collegiennes have taken to this 
new ‘campus coat’’. Young Amer- 
ica rushes to follow the fad. 


Popularly priced, in cotton drill, 
with six bright colors printed on a 
natural background. You can wear 
it with everything — what's more, 
you will! 
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Slip into.a Cyclotte and you're 
dressed for whatever turns up. 
Must you run downtown? You're 
ready in as smart a dress as ever 
trod a city street. And next—a 
game of tennis, a round of golf, or 
a bicycle ride? Whisk the bottom 
buttons open and, presto, your 





skirt becomes divided, giving you 
plenty of comfort and freedom 
for the most strenuous sport. Ask 
for Cyclottes wherever you shop 
—a whole sports wardrobe in 
one. Variety of fabrics and styles, 
priced from $2 to $5. Misses sizes 
12 to 20. Girls’ sizes 10 to 16. 


GARMENT ILLUSTRATED: A SPUN RAYON PRINT, PRICED AT $3.00 


SOLD AT 

GIMBEL BROS. «© NEW YORK CITY 
ABRAHAM & STRAUS + BROOKLYN, N. Y. 
JOHN WANAMAKER & CO. ¢« PHILA., PA. 
MARSHALL FIELD CO. «© CHICAGO, ILL, 
HAHNE CO. -« NEWARK, WN. J. 


AND OTHER LEADING STORES 


MANUFACTURED BY 


D. H. HOLMES CO. + NEW ORLEANS, LA. 
EIBAND'S © GALVESTON, TEXAS 
THE HECHT CO. +« WASHINGTON, D. C. 
HOCHSCHILD KOHN CO. «+ BALTIMORE, MD. 
BRAUNSTEIN'S +«¢ WILMINGTON, DEL. 


THROUGHOUT THE COUNTRY 


M.C. SCHRANK CO. 


152 MADISON AVENUE *© NEW YORK CITY 
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We are slad to note that fore- 
most among spring delights are blous- 
es for every need, every costume. They 
are frivolous, tailored, quaint and pic- 
turesque. But all of them possess the 
endearing quality of femininity that is 
1939. So if you an- 


ticipate an early siege of spring fever, 


completely spring 
the best remedy we know of (at least 
for the very first symptoms) Is a bil- 
lowy blouse as a starter. Take this 
frothy chiffon, above, in any one of its 
heavenly colours—just before the din- 
ner hour. An amiable companion for 
your dinner skirt and a wonderful pick- 
up for lagging spirits. Notice the full 
bishop sleeves and snug waistband. 


About $3, Mandel Brothers, Chicago 
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( olour and more colour! It has 


' turned even the classic shirt-waist into 


Kach 


change imposes a fresh new look on its 


an unbelievable chameleon. 


simple lines. Some of the colours are 
bright and bold. Others are subtle and 


delicate. Yet all of them are intriguing 





answers for the so-important casual 
scheme of things. That’s why you can 
decide on the style you like best, buy 
it in an assortment of colours and feel 
safe with your collection of gay de- 
ceivers. The blouse, just above, is made 
of a flax-sacking fabric. Its precisely 
stitched collar may be worn open with 
a tuck-in scarf or pearls. Or it may be 
close high to the neck-line for a slick 
tailored-look. Single pocket. About $4. 
At B. Altman’s, New York 
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(Choose plaid perfection for a 
change. When you take to your slacks 
and want to be at once comfortable and 
colourful, choose this real pet for the 
purpose. It's a cotton classic in bold 
but beautiful colours and it sells for S1. 
Look for this “Hobo” shirt at Bullock’s. 
Los Angeles; Saks-34th in New York: 


and at Marshall Field's store in Chicago 





For your special delight, above 
and below, are two Tippy-Tippy hats. 
They're wonderful because they are al- 
ways full of pleasant surprises. Above 


is the fashion-conscious Riviera hat of 





If you think al] 





| girdles are 
alike, . , try “Real-Form” 
Knitted of Lastex and Bem- 
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Ii you shop at The Bootery or in Tea Rose and Wh; 
at Slater's in New York, or Carson — Ite 
Pirie Scott & Co. in Chicago, look for $26 Co 38 
Romela, the shoe that will give you 
smartness and comfort. It comes in the 
new earth shade. It has a heel strap and 
centre-strap closing. But the great sur- REAL-FORM | 


prise is its platform sole studded with 
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“FASHION PARADE 


Lead the 





















y, Mg 4 
HANDBAG 


Brilliant copy of one of the bag “hits” of 
the Paris Openings—a “LEADING LADY” 
Handbag, superbly styled, with the trim 
detailing that distinguishes expensive 
bags. Beautifully finished with linings to 
match, change purse, double-faced mir- 
ror, and a zipper pocket, safeguarded by a 
“Conmar” (unconditionally guaranteed) 
Slide Fastener. Calf grain, in Spring’s 
most fashionable colors—Japonica, Cara- 
mel, Cranberry, Parisian Blue, Sienna 


Rust, Black, Brown, White. 





This smart model now 
showing in over 500 shops. 
Write for the name of the 
nearest one—or send $1.00 


direct to 


ELANBEE, INC.+ 21 EAST 22ND ST.* NEW YORK. N. Y. 


(Glamour Aisle 


- the matter of cirdles, many 


of us don t like that conscious feeling of 


being moulded. Yet we half-heartedl) 
concede that support of some sort would 
be fine. Well. we thought of you while 


\ 


- 


e searched through all of the wonder- 
ful Munsingwear Foundettes. Below 
(right) is a one-way stretch pantie gir- 


dle of satin Lastex. Cross-wise stretch 


yoke, front and back. Detachable gar- 
ters. S4. Saks-34th Street. New York. 
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Gye into Real Form. We are 
not entirely guilty of word-twisting here. 
lor Real Form is the name of the girdle 
(above left). A real buy at $2. All Las- 


tex, pre-shrunk, So-lo grip Lastex gar. 
ters with satin front panel. Bullock's. 
Los Angeles: Jones Store, Kansas City: 


Arnold Constable. New York. 


W chavediscovered at last. a real 
JOY ol a brassiere for those of us who 
are not quite size 31, but more than 32. 
Maiden-form’s “Adagio” has a three- 
width adjustable band. In other words. 
you buy size 34, but it is adjustable to 
sizes 33 and 35. About $1.50. Sold at 


Bloomingdale's, New York: Maude 


Bbros.. Chicago and other stores. 


Q\ 





L here’s many a slip, but now. 
the one were literally shouting about 
wears a little label of tremendous im- 
portance. SEAMPRLFEE is its name. It 
carries a ten-star Seamprufe guarantee 
against bulking, ripping, shrinkage. 
sagging—and insures fit, style, shoul- 
der-eze and very good value at about 52. 
Made of satin LaRue silk and rayon. 
True bias cut, moulded bust-line. Sold at 


leading stores. 
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Glamour A isle 


Fiven more than the beauty of 
being crystal clear, Artplus stockings 
are wonderful for their tested quality. 
All of their stockings carry the certified 
seal of quality of the L. S. Testing Co. 
They are worn by all of the stars at 
the Warner Bros. studio. So look for 
Night Club, three-thread sheer stocking 
with jacquard lace top, at 89c; and 
Vanity, two-thread, spider-web sheer. 
for $1. At Emily Shops and Jos. Horne. 


Pittsburgh: C. H. Baker, San Francisco 


While we re on the subject, when 
you buy Townwear stockings at Lord & 
Tay lors. New York, this is what you get: 
a stocking made of “filmed” silk, which 
in itself is exciting. What it actually 
means is that the stocking is just about 
as free from fuzzing as any stocking 
could be. For its sheer beauty, you will 
love the one called “Custom-Built”. It’s 
a two-thread 51-gauge stocking that sells 


for $1.25, or try crépe chiffon for $1 


‘ 

‘| hink of being able to get stock- 
ings bathed in precious cosmetic oils 
and scented with an ever-so-faint breath 
of “Tumble-weed”—the fascinating 
scent from the house of Parfum L’Orleé. 
This, added to the new W raptwist crepe 
used by Northmont for their stockings. 
makes them irresistible at $1. Russeks 


in New York: Harzfeld’s, Kansas City 
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We always keep saying that no 
pinch, squeeze, or seeming effort, should 
describe a good foundation that conceals 
slight bumps in one fell swoop. Just see 
how Carter’s Sportmould does it. It is 
made of cotton, rayon and Lastex and 
has a perfect degree of control and hold- 
ing quality. Five-way adjustable shoul- 
der straps, and welted waist. $5. Carter 


foundation garments at Bloomingdale’s, 


New York, and many other stores 








BEFORE... 


Patricia discovered 
Marchand's, her dull, 
“off color’ hair made 
her seem drab and or- 
dinary. Dates were few. 






AFTER... 


she used Marchand's Golden Hair 
Wash a new sparkling loveliness was 
hers. Now she’s invited everywhere. 


ARGHAND A 


GOLDEN HAIR WASH 


USED BY AMERICA’S SMARTEST WOMEN 
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TOLLYWOOD 










COMBINES WITH LUXURIOUS 
COMFORT wu... 






KENNARD Pattern 
Appliqued treatment in 
dashing lines streamline 
your feet. Sierra Tan, 
Black Parent and White. 
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LABELLE Pattern 
Open toe, high riding 
mesh tie.a must” for 
you! Natural. White 
or Blue, harmo- 


nizingly trimmed. 












NALDI Pattern 


MADIERA Pattern 
Mesh takes new impor- 
tance in this high front 
pump... gored heel strap 
assures fit. In Black, 
Lacquer Rust and White. 


Simply devastating is the 
Open toe, open heel strap 
in pumps with gored heel 
strap. In Black Patent, 
Fresh Earth, White Suede. 
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Heel latch Helps 
S 


Send DO 


MASSAGE METATARSALS Slightl; Higher West of Rockies 


ROBERTS, JOHNSON & RAND  prancu internationat suor co. ST. LOUIS, MO. 
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lead-lights up for spring. Say 
what you will, the casual hat has more 
surprises under its brim than we ever 
suspected. Just when we decide that the 
last possible innovation has been made. 
we see something like this unexpected 
beauty with a slashed flange-edge brim 
and a peaked crown crushed in cow-boy 
fashion. An ever-so-soft felt. And all 
this under S4 at R. H. Macy, New York 
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I ake under consideration the 
Celebritees handkerchief so expertly 
keyed to costumes. It makes no price 
difference whether you choose this love- 


ly Madeira for your afternoon dress- 





the floral for your print frock, they 
are fifty cents each. The chiffon for an 
evening ensemble, $1. At Altman’s in 


New York and Stevens mM Chicago 








if may be just a smitch of white 
at your throat, but it’s almost as start- 
ling and staccato as a blaze of jewels. 
What it really does is to make us as 
young as spring itself. The cunning col- 
lar and cuff set and the bow-tied collar 
sell for around $1. At all the neck- 


wear counters. 
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W: liked this because if there 
ever was a casual hat that is definitely 
a “Winner in every sense of the word, 
this is IT. Here you see it with its 
swooping brim dipped at an arrogant 
angle. But you can turn it up. and sur- 
prise of surprises, it becomes an almost 
demure breton! At all times. however. 
its feather remains defiant of changes. 


Cost is SS. John T. Shayne. Chicago 


F ind a Leading Lady. lf you 
want to join us In breathless wonder, 
visit any one of the Dennison's stores In 
New York. Chicago, Philadelphia or 
Boston and ask to see the “Leading 
Lady” handbags at $1. What you will 
find is an assortment of leather grains: 
calf, patent, pin-seal and cotton prints 
and paisleys. The name is imprinted on 


the fine double mirror of every bag 
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i tese Is some 200d news for 
you lovers of button, buckle and slide- 
fastener gadgets. This year, America’s 
oadget oirl, Martha Sleeper of Holly- 
wood. is creating an exclusive collee- 
tion for LaMode. These are her bright. 
brave parade drums called “Taps”, 
buckle, button, clip. Stern's, New York: 
J. L. Hudson. Detroit and others 


selects the outstanding bridesmaid's dress of the season. This full. 
thinted, jlounced frock, was designed ta create the dramatic effect 
which makes Hollywood weddings such talked of occasions. Made of 
Polenaise—a fine acetate rayon jaitle taffeta in bridal party pastels. 
Al tiny hat of flowers completes the picture. $14.95 


Worn by VICKI LESTER anue of Hollywood's mast charming YOUNG AGMA. 
| 


“YOUNG HOLLYWOOD FASHIONS’. . . 


AY LABLE AT LEADING T RE EVERYWHERE NCLUDING 


Yo) 10. rN Ale) a a ee) MARSHALL FIELD & CO. * CHICAGO 
BULLOCK'S « LOS ANGELES JORDAN MARSH CO. «+ BOSTON 


w- 
JOHN SHILLITO CO.*CINCINNATI G. FOX & CO. + HARTFORD 


i not availiable in your city, write to 
"YOUNG HOLLYWOOD FASHIONS’ 


s lah told 70: 


FRED PERLBE 


ENTH AV 


RG, INC. 


JEW Y 
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Ilere is visible and delightfu 


evidence of a charming half-necklac: 





that grew from little buttons. The end 


— 


pieces are really clips, ready to -b 
anchored to neck-line or collar. What - 
more, you can get this and matching 
buttons to complete an ensemble idea at 
buttons counters in the key department 


stores throuchout the country. 


ee ee Ee meee ese emeeeee 





imagine a hair-net that fits the 
head pertectly and stays on! The great 
discovery is FASCINET. A washable. 
all lastex cap that stretches to fit the 








head. It is soft, and the pressure 1s so 
eentle, it leaves no mark on skin or hair. 
It will keep its elasticity indefinitely. 
(nd it has about ten practical uses. $1] 


at notions counters all over the U. S. 























| : Three piecer, tweedily tailored—yet. frankly feminine! Ultra- . A) y 

: ' Ps 
| slenderizing—from its slim curved-in waistline to its deftly LL 
| ‘notched revers. Featherweight wool Keniston Homespun, 

| boxy coat, 3 button revered jacket with hand-done buttgns, 
| casually flared 4-gore skirt. Hillside-thistle colors. Japonica Plow. cool elegance by Larkwood 
| ae : é 
| rust, spring wine, beige, carrier blue. Sizes 12 to 20. Fourth —a toe and heel of knitted lace on their 
: A fashi eo already well-known Vamp-Toe_ stock- 
| Os PO Mare 8 ES ee ings. It comes in a range of shades re- 

| ferred to as tulip colours, to express the 


JOHN WANAMAKER lovely pink and rose, mauve and gold. 


tans and rust tones. It is a three-thread 
NEW YORK stocking of Tempered-Twist (giving 


strength and sheerness). And it sells 








for around §1 at better shops. 
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W e really believe that this hold- 
up is justified. Were telling you we 
had to do it in order for you to see the 
details of these Fownes gloves. First. 
see the white washable doeskin. Next. 
capeskin with triple rows of stitching. 
Both about $2. Third. soft pigskin with 


double row of stitching. 83. J. L. Hud- 


son. Detroit: Blackton’s. N.Y. A ROXF oO RD HAT 


a new rustic straw with 





a sugar-loaf crown — $5 


at better stores everywher 


a 


and in New York at ... 
KNOX THE HATTER © FIFTH AVENUE - NEW YORK 











‘LT wo that are petal-soft. The 
first is Kin-Kid, just subtly stitched, a 
lustrous elegant leather that will mot 
look discouraged by steady wear. About 
$2. And alongside, the classic pull-on. 
made of Llamello. It's soft. supple. pli- 
able and washable and one of the finest 


cloves sold today. Bests. New Y ork. 


FELTS IN BON-BON COLORS 


— 


at leading stores 





¥ owt be delighted and youll 
come through smiling if you put youn 
dress under the protection of a Playtex 
Make-up cape. Remember to wear it 
when your face is in your hands and 
dripping with creams and lotions. Made 
in delicate colours, of satin liquid Latex. 


$1 all over the country at the notion 





counters. 
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HOLLYWOOD'S GLAMOUR STOCKINGS 









Pretty soon you Il be taking time 
out to play . And if it’s near some beach. 
you will want a silly little top-piece that 
can take fun in its stride. The clown’s 
cap, above, doesn’t carry a_ serious 
thought with it. Made of white braid. 


banded with red wool varns. About $3 
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casual side of your life is this head- 
hugging wool skull cap completely en- 
\ snared in cotton fish-net. Wear the open 
} | & L O O K S R E TT a 4 ends as a wimple or scarf—or twist and 


tie them around your head 





®e WEARS BETTER 





ollywood Sfars wear these 


— 





glam orous stockings 5 aXe 





meen epee ware ethene anes oe 


So do more than a million other fashionable women. 








MAR-V-LUS Hosiery is a luxury thats an economy too! So 


sheer and cobwebby.. . yet so sturdy and practical. 2-threads 














for evening, 3-threads for afternoon, 4-threads for daytime. Now, if youre going to stay in 

Stunning new Spring colors. town and want to enjoy one of fash- 

' ion’s new (but already established) 

Merely 69c to $1.19 wall stead trends, take this wimple even more 

| Featured at Chandler's, Leed’s, Baker’s, Burt’s, Cole’s and seriously. Only your ingenuity will 

| Rode’s Shoe Stores in 75 principal cities coast to coast... limit the number of ways it can be worn. 

| | from Hollywood to Miami. Try a few pairs. When you find the way that is most 
| 
| 


becoming to you, use it—there arent 
any right or wrong ways. Here we show 


an “under-hat” version. $1.25 




















BACK VIEWS OF DESIGNS 
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Designs on page 85 
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Hollywood Patterns may be purchased in chain 
and department stores in every city; by mail, 
postage prepaid, from Hollywood Pattern Ser- 
vice, Greenwich, Connecticut; in Canada, at 21 
Dundas Square, Toronto, Ontario. Prices may be 


found on page 102 
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Devle Riahe 
/ ae m 
LOryle Bright 
A Roxbury Junior, of course. You'll 
recognize them by their youthful 
verve, their fresh slant on line and 
design, their many bright ideas 
about flattery for you...ask to see 
Roxbury Juniors in your favorite 
shop. There are “different” prints, 


as well as sunny solid colors, priced 


at $3.95, $6.50 and $7.95. 
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The frock with jaunty bolero and 





front pleats is fashioned of a new 
basket weave, spun rayon and 
wool, in California colors...with 
contrasting polka dot belt and 
handkerchief. Sizes 9 to 17. 
$7.95. 


Colors: Aqua, dusty pink, rasp- 
berry, powder blue. 


ROXBURY JUNIORS 


1350 BROADWAY, NEW YORK 





















































Clear, Soothe 


TIRED EYES 


\ tin Seconds! 
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TWO DROPS of this eye special- 


re, > 
a eh 


Sea 


Only 


ri 


ist’s formula are needed to SOOTHE 
and REFRESH dull, tired eyes. Its 
special EXCLUSIVE ingredient quick- 
ly CLEARS eyes red and inflamed 
*(from late hours, fatigue, etc.). 





Thousands prefer stainless, sani- 
tary, safe EYE-GENE, because it is 
quickly EFFECTIVE in making EYES 
FEEL GOOD. WASH your eyes today 
with EYE-GENE. On sale at drug, 
department and ten-cent stores. 
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BACK VIEWS OF DESIGNS | 





Designs on page 87 
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Hollywood Patterns may be purchased in chain 

and department stores in every city; by mail, 

postage prepaid, from Hollywood Pattern Ser- 

vice, Greenwich, Connecticut; in Canada, at 21 

Dundas Square, Toronto, Ontario. Prices may be 
found on page 102 
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Th rough the 
Looking ( slass 


CCORDING to the Westmore Broth- 
A ers who do a major share of the 
nake-up situation in Hollywood, 
‘make-up is only as good as its founda- 
ion’. Quite logically the foundation 
ream is the pride of the entire House of 
\Vestmore line. As in their rouge, lip- 
tick, and eye-shadow, this foundation 
ream gives a natural glow particularly 
helpful under night-light, and mirac- 


ulously conceals superficial blemishes. 


Helena Rubinstein has brought 
the art of make-up down to scientific 
accuracy with her new Spectro-Derma- 
scope. This impressive apparatus regis- 
ters the exact balance of colors in the 
skin pigments. In the same proportions 
cosmetics are made. This ingenious sys- 
tem eliminates all possibility of an 
irtificial appearance, and adds a natu- 
ral looking radiance to your own col- 
oring. Still experimenting, watch for 


this when it comes to your local store. 


There may be nothing new under 
the sun, but we find this philosophy 
highly individual. Isa Miranda is re- 
sponsible for this amazing credo: “I do 
not wish to place the emphasis on youth. 
| do not want to appear too young. | 
believe it is better for an actress to look 
like a woman of no particular age at 


all.” Hooray for individuality! 


\ little mascara goes a long way 
in making your eyes look brighter and 
of deeper color. Maybelline takes care 
of the health of your lashes as well as 
their beauty. The formula includes oils 
which keep the lashes from becoming 
too brittle. And incidentally, when your 
eyelashes fall out (as they always do). 
don't be alarmed; they will quickly be 


replaced. (Dame Nature at work again. ) 


for your supplementary mani- 

cure care LaCross offers up a new 
Glycerated Manicure Kit. The items. 
neatly dressed in a red and white striped 
box, are non-acetone to banish the 
cloom of dry cuticle and brittle nails: 
i jar of nailgroom, bottle of cuticle 
ind nail oil, glycerated polish and 
thinner. olycerated cuticle remover 
. with, of course, the proper instru- 


ments. (Continued on page 118) 
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GLA MO 4 < 


y ~. « EXCLUSIVE NEW YORK CENTRE 
FOR AUTHENTIC GLAMOUROUS 
4 CINEMA FASHIONS *® ® ® ® *® 


Two charming new Jacket Dresses 
LOUISE PLATT, star of Walter Wanger’s epic “STAGE COACH’’ 
before Macy’s photographers in the jacket dresses she'll wear for Spring. 
Styled by Babs, Jr., in “Babs Crepe” woven of Celanese (neg.u.s.pat.om.) rayon. 
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A sparkling Spring print, white with 


Hollywood flair in its brilliant white 
its brief young navy, wine, or grav. A Spring freshet 


against navy or black... 
jacket...the very sophisticated neckline of lingerie...the crispest effect... the 
of its sleek “background” dress! Sizes softest tailoring. Sizes 9 to 15. Not more 
9 to 15. Not more than 11.00. than 13.00. 


ACY’S Fashion Floor is the rendezvous for smart young New 

Yorkers who scent a fashion trend while it’s still a silvery image 
on the screen. For Macy’s, alone in New York, has the authentic cinema 
fashions you see on your favorite star. hese brilliant creations of Holly- 
wood are officially copied for us and presented to you at cash prices — 
which respect thrifty young purses. Each authentic copy bears an iden- 
tifying tag. The models above are in the Deb Shop, 3rd Floor, 34th Street 
and Broadway, N. Y. C. 


-»-AND IN SUCH LEADING STORES AS THESE IN OTHER CITIES: 
L. BAMBERGER & Co., Newark, N. J. 
Boston Store, Milwaukee, Wis. 
CHANDLER & Co., Boston, Mass. 
DAVISON-PAXON Co., Atlanta, Ga. 


M usLerR-LIEBESKIND, /V aterbury, Conn. 
NEUSTETER’S, Denver, Col. 

THE Out tet Co., Providence, R. I. 

Stix BAER & Futter, St. Louis, Mo. 

J. L. Hupson Co., Detroit, Mich. JOHN SHILLITO Co., Cincinnati, Ohio 
JosepH Horne Co., Pittsburgh, Pa. ‘THALHIMER Bros., Richmond, la. 

La SALLE & Kocnu, Toledo, Ohio Wn. TAytor Son Co., Cleveland, Ohio 
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Le sf 4 Sign of Spring 
at Hollywood's “Trocadero” — 
the sleek, capacious handbag 
of black patent leather carried 
gallantly to luncheon dates by 
chic film celebrities. The Glam- 
our Bag is a shiny, square beauty 
—accented with a long handle 
of grosgrain that can serve, on 
occasion, as a shoulder strap. 
The bag, in lustrous black only, 
with handle of black or any cos- 


metic color. At smart shops, $3. 





MFG. CO., INC. 


362 Fifth Avenue, New York — 








Through the 
Looking Glass 


(Continued from page 117) A problem 
disappears with the arrival of Hor- 
tense Van Raalte’s Eye-Sticks. Looking 
very much like your smallest lipstick, 
the Eye-Stick provides the first con- 
venient form for carrying and applying 
mascara. For daytime youll want one 
of the colourless variety, merely to ac- 
cent your natural shadows. At night, 
use one of the six flattering shades. Take 
along your colourless Eye-Stick, too. 
It helps in keeping your brows in line. 


Let's have no more of this diving 
under a table to powder your nose with 
a soiled, rouge-smeared puff. The new 
Hygienol puffs, besides being luxuri- 
ously soft, launder as quickly as you 
can say “they're pure lamb’s wool”. 
Their dust-proof, moisture-proof Cello- 
phane container slips unobtrusively 
into your bag, and carries your own 
loose powder. Keep a supply of these on 
hand, and be kind to your complexion 


by using a fresh puff daily. 


Don't feel you have been slighted 
by Nature if your lips are too thin or 
shapeless. You can easily change their 
shape to give them character. An in- 
delible lipstick is necessary, and that 
brings up the new Liquid Liptone of 
Priscilla Pat. This is easily applied 
without smearing, and lasts for hours. 
Just in case you get off-side, there’s a 
remover included with the Liptone. 


Busy women will be grateful for 
the quick cleansing, pick-me-up action 
of Activator. First used only in treat- 
ments at the Face Contour Salon at 730 
Fifth Ave., New York, Activator has be- 
come so popular that women refuse to 
leave without their own jar of it. It 
looks like honey, and is so pure they 
actually offered to eat some at the salon. 
You smooth on this emulsion, forming 
a vacuum in the pores. Then briskly pat 
with the finger tips. This action stimu- 
lates the glands of the skin, checking 
blackhead formation, and counteract- 
ing both dry and oily tendencies. In 3 
minutes, remove the Activator, and bask 
in the glory of a natural peaches-and- 
cream complexion. This little jar of 
beauty-making costs around a dollar. 
Send mail orders to above address. 








Enjoy Mannish Shirts 
Tailored by Hendan 


MADE IN CALIFORNIA 


Afloat, ashore or astride, wear a Hendan 
Corded Rayon Crepe, convertible coll&r, 
pleated back, in Copen, Beige, Peacolk, 
Pink and White, sizes 32 to 40. 
$1.95 each at specialty or depart- 
ment stores in your city. If not 
obtainable, send check or money order to 
BROWNSTEIN-LOUIS CO., 1214 Stanford Ave. 


EAE th , 
los Angeles, Sportwear makers since 1895. 
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Looking Glass 


Paradox for Spring! If you take 
your spinach like a lady of fashion, you 
are probably well supplied with lip- 
sticks from rusts to the purply reds. It's 
still a joy to own a lipstick which really 
voes with everything. Charles of the 
Ritz solves this problem with “Hibis- 
cus” in lipstick and rouge. If you could 
see the natural blossoms among the 
cardens of Florida, you could see how 
beautifully this pure red blends with 
other colours. The next best test is to 


try it on with all your new clothes. 


Without audible fanfare the name 
“Orloff has slipped into impressive 
popularity. Bath soap, perfume, lingerie 
cases, dress hangers are only a few of 
their well-designed scented novelties. 
Now Orloff presents a new “Essence 
Pour le Bain” (bath essence, to us) in 
their three famous odeurs ... “ Nikki’, 
“Gardenia Russe’, and “Carnation Im- 
periale’. The decorative hand-painted 
wooden container is graced by a crest 


which is very Imperial Czarist Russia. 


Everyone knows that an occa- 
sional splurge is good for the femi- 
nine soul. We can think of no more 
satisfactory an indulgence than a tube 
of Caron’s Demarquillant Cleansing 
Creme. It’s imported, of course, and 
rich in fragrant ingredients, blended to 
make your skin the envy of all your 
rivals. And now that we look at this 
viant tube, it isn’t an extravagance at 


all. What’s more, it’s easy to pack. 


When an unexpected date turns 
up, and you need a shampoo, dash to 
your favourite beauty shop and have a 
dry shampoo. Youll be on your way 
again in ten minutes flat, holding your 
cleaming tresses high. At Jean’s in New 
York (32 West 58th Street) you will be 
well taken care of. M. Jean has sound 
ideas about the care of your hair. 


You can feel virtuous about your 
between-meal snacks if you substitute 
RKy-Krisp wafers (at 20 calories per) 
for other temptations which encourage 
avoirdupois. Remember your new 
Spring clothes, and keep your figure in 
proportion! (Continued on page 120) 
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Only Beautiful LEATHER 
Makes Beautiful Gloves 


KinKid—an outstanding achieve- 
ment in fine glove leather—is the 
creation of leather-dom’s top crafts- 
men—the choice of America’s finest 
glove creators—who prize it-—as 
you will—for those ‘extra’ qual- 
ities which set apart the usual and 
Namely, its light 
and marvelous 
supple softness its rich lustre 
and beautiful colors . . . its cheer- 
tul reactions to wash and wear. 


the unusual. 


pleasant texture 


For the utmost in glove values—say 
KinKid LEATHER whenyou glove- 
shop—literally scores of smart 
styles, in spring s newest colors— 
representing many famous makes. 
PS. Suede glove fanciers should 
ask for gloves of Suedura Leather. 


WOOD & HYDE CO. 
Gloversville, N. Y. 


44f 
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Kinftd ’ VOUGA Kind Kinftd 
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Through the 
Looking Glass 


(Continued from page 119) Carry cos- 
tume colours to finger tips with the new 
Cutex polishes, “Cameo” and “Cedar- 
wood. Schiaparelli used “Cameo” with 
her costumes of violet, cyclamen, blue, 
lima greens, and fuchsias. Lelong selects 
“Cedarwood” for her blues, purply 


plums, browns, and yellows. 


Max Factor, Jr. of Hollywood 
prophesies a revival of beauty patches, 
to be worn on ear lobes, décolleté shoul- 
ders, ankles. and, of course, faces . 
if you are the unimaginative type. 
Quaint as the fashion may be, we hope 
its promoters will use restraint before 
we go scurrying off to the optometrist 


velling of spots before our eyes. 


From the master perfumers of 
Bermuda, the creators of Lili perfumes. 
comes the new “Eve. Inspired by the 
romantic charm of all women of his- 
tory, this exotic fragrance crystallizes 
feminine allure into an enduring sym- 
bol of modern sophistication. “Eve” 
is exclusive with one store in cities 
throughout the country. You may order 
this lovely rarity from Lord and Tay- 
lor’s in New York. 5th Ave. at 38th St. 


Be sure your deodorant is as kind 
to your clothes as to you. *Dri-Dew ” 
is a non-greasy, non-irritating cream 
which stops perspiration, and is easy to 
use. The American Institute of Laun- 
dering and the National Association of 
Dyers and Cleaners tells you without 
reservation that “Dri-Dew” is absolute- 


ly harmless to fabrics. In two sizes. 


You ll never, never be tempted to 


procrastinate again when you need a 


'permanent. Not when there’s a Nestle 
| 


Undine as near as your nearest good 
beauty shop. No more wires, no elec- 
tricity, no harmful chemicals. These 
permanents go even further in provid- 


ing for your comfort. There is no heat- 


_ing on your head. Instead the curlers 


are preheated to the correct tempera- 
ture, and placed on your head TO 
COOL, steaming your wave as they cool. 
Soft, natural-looking waves are the 
promised result, acquired in a blissfully 
short time. Recommended for children. 


too. 





A BOUQUET TO \ / 
Cf taniour 


AND TO OUR GLAMOUROUS NEW 
SPRING SHOES ! 


| 










Sleek calf in black, 
brown, blue $14.75 





Shoe $15.75 Bag $8.85 


sere bag and shoe combination 
°’ studded with nail heads and in 


all the best Spring color combinations. 


FRENCH BOOTERY 


22 EAST 57 STREET +» NEW YORK 
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Melt Men’s Hearts! 
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This finer mascara clings so 
closely, that it looks more nat- 
ural. Lashes seem silky, softer, 
longer. Eyes appear larger and 
brighter, with a tantalizing  —s_ 

sparkle that stirs men’s pulses. a ae 
Try WINX Mascara today! WINX mascara 


is amazingly fine 
tn texture, 





Approved by Good Housekeeping 
Bureau. Get WINX Mascara, Eye Shadow, and Eye- 


| brow Pencil—in the GREEN PACKAGES—at all drug 


and department stores. 10¢ size at ten-cent stores. 


CHANGE ¢0 


WINX 


THE FINER QUALITY 


MASCARA 
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Through the 
Looking Glass 


Do your eyes ache at eve? Are 
ou a devotee of the refreshing habit of 
yve-baths? They.are soothing after a 
isy day. Eye-Lifts, these dandy little 
tion-soaked eye masks, do wonders 
hen taken with a short rest. So often a 
loodshot condition TOES with eye- 
rain. This brings EyeGene into the 
icture. The formula was developed by 
iwo prominent eye specialists, and con- 
lains an exclusive ingredient which re- 
moves redness. At the end of the stopper 

tiny eye-dropper makes for easy ap- 


plication. The results are rapid. 


What to do if sheer stockings and 
short sleeves expose “unsightly hair’? 
Perhaps you get your hands slapped 
every time you reach for your husband's 
razor. And besides, you loathe stubble. 
(he logical way to cope with this situ- 
ation is to lighten the hair and make it 
inconspicuous. At this point Marchand 
Golden Hairwash comes to the rescue, 


and beauty wins—by a hairwash. 


Next time you re having a mant- 
cure ask to see the colours of Creation 
polish. You'll be inspired to match 
your mood with one of the eighteen 
really lovely shades. A few of their 
names will give you some idea of the 
emotional scope: First Love, Crush, 
Coquette, Big Moment, Old Flame, Se- 
cret, Southern Siren, Gay Divorcee. The 
colours are as functional as they are 
lancifully named, being blended to 
match the new season's couturier col- 
ours. A waxy base promises perma- 


nency, and helps to save your nails. 


Marchand makes a glamourous 
vesture in presenting a new perfume 
Suspense’. In collaboration with one 
{ the finest perfumers of France, Mar- 
hand brings you this tantalizing fra- 
rance. The handsome crystal bottle 
vill soon be on the dressing tables of 


ne fastidious. (The price is a pittance! ) 


A few feminine tears won't inter- 
re with your eye allure if you use 
\inx mascara in either the cake or 
eam form. All Winx eye make-up, 
ascara, eyeshadow, eyebrow pencil, 
re blended to complement each other in 


ew colours. (Continued on page 122) 











\ pA ’ 
\ oul Wy dest! ¢ " 
N WV c ~4r- > i . 
ME! ho yy of SUF” , + 
rat be it Lo . 
e a 
\ e gall ring ie b yo a . 
gu 4 y = 
yal y ou yo ) 
“ ppinio® . he , 
° at é AU J 1e 
prisitte “ make \ 6S are \ 
TL 
s¢ 
yer humne , ell, i) 1” gay 
hits? ghee: 
. a } . a - = 
esol writits pat van ¢ ve 1h 
1 < 
» \c \ \ y . 
me & er $ aa ¢ al ynattre 
~ \) < 
eernd PF \ _0 0 
il in ; 0G 
\YT : soot {a* - you pu y | 
. . jth > sul . : , oe | 
aii palit): - you wept f 
>psors ye , 
ive p* aY each ; ' 
. for’ c 
ch Sl \ aie 
pest FROM »UE 
yerter ise vee, AT FINE STORES 
3, soy gp EVERYWHERE 


é yt 
<é TTER ee 


FATON’S FINE LETTER PAPERS 
IN A VARIETY OF SIZES, TINTS, AND TEXTURES 


EATON PAPER CORPORATION - MAKERS OF HIGHLAND LINEN: PITTSFIELD. MASS. 








At teeding stores everywhere, or write: BRAE-BURN HAT CO, Inc., 65 WEST 39th STREET, N. Y. 
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EXCITING! 
UTTERLY SMART! 


You'll thrill to the luxuriously soft 
peach-like finish of these glorious 
new Saleigh casuals ... you'll be 
captivated by their unusual styling 

. so charming .. . so definitely 
“Springy”™...and you'll be amazed 
when you hear they sell for $2.00. 


IN THESE NEW MERRIMAC COLORS 


skyline rose, executive blue, char- 
treuse, japonica, victorian blue, suez. 
sky -mauve, beige, persian coral, 
fuchsia, aura yellow, medoc wine, rio 
violet, magnetic turquoise, lettuce 
green, black, brown, navy. 


FEATURED BY LEADING STORES 
THROUGHOUT THE COUNTRY 
OR WRITE TO 


Suleigh Gats 


65 WEST 39th ST. NEW YORK 
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Through the 
Looking Glass 


(Continued from page 121) Fastidious- 
ness is a fundamental which goes into 
making a glamour girl. We're all for 
starting these habits of daintiness at an 
early age. The makers of Odorono ap- 
peal to the pride of the high school age 
in a booklet of questionnaires and mer- 
ciless ratings. This check-up on daily 
habits should make a young girl con- 
scious of the secrets of her older femi- 
nine idols. You might leave your jar of 
Odorono cream or bottle of liquid out 


where your younger sister can see it. 


No matter how simple the ritual 
of your daily bath, you ll like the fin- 
ishing touch of powder dusted on by a 
web-soft bath puff. “Fluffipuffs” are 
made of pure swansdown, and give your 
freshly bathed self that pampered dar- 
ling feeling. They're a decorative de- 
light for your dressing table, too, with 
their boudoir colours and shiny Cello- 


phane polka dot box. 


Pegey Sage shows her delight and 
approval of the season's high fashion 
her 


colour. Fuchsia. in 


Fuchsia’ nail polish. Miss Sage per- 


presenting 


sonally tests each new shade promoted 
to make sure the colour is “skin-tone 
right” as well as fashion-right. Just so 
that your manicure won't need constant 
care, Miss Sage offers you her “Satin- 
base” foundation. It’s liquid magic! 
Miss Joan Clair, noted hair spe- 
cialist, heartily applauds the return of 
bangs... in curls, clusters, fringes, and 
waves (bang, bang, bang, bang). Miss 
Clair approves the fashion for its youth- 
ful effect and its cleverness in changing 
the shape of the face. Queen Elizabeth 
wears bangs (here we go again) to bal- 
ance the tiaras and crowns she wears. 
Cinema royalty who endorse the vogue 
include Madge Evans, Margo, Olivia De 


Havilland. and Annabella. 


For a painless method of tweez- 
ing your eyebrows, try a “Tweezerette ’. 
Its little pincers grip the hair, you press 
a tiny button, and out comes the hair 
in something less than a split jiffy. 
Don't forget, every time you wince, you 
Tweezerettes 


encourage a facial line. 


‘confine your lines to lovely brows. 
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under- arm Shaving 


The 





















UST the kind of razor every woman needs——a 
“ razor that is round and small, so that it gets 
into the deepest hollows of the underarm. Shaves 
faster—smooth and clean. No sharp points or 
projecting edges. No danger of cutting or nick- 


ing the skin. 





A round razor fits 
the underarm curves 


A straight razor 
misses the hollows 


gfe Chic 


pein 


Se Dainty 


and Ultra-smart 


For men as well as women, As 
beautifully finished as a piece 
of jewelry. Ideal for gifts and 
bridge favors. At leading drug- 
gists and Dept. stores, or mailed postpaid, $1. 
(West of Rockies and Canada, lic each extra.) 
Circular on request. 


NATIONAL PRODUCTION CO. 


4598 St. Jean Ave. Detroit, Mich. 
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ill Feel Famously 
Soft and Cool on Your Feet 





Your pair will be different in weave 
and pattern from any other pair 
ever made. None but the famous 
STEERHIDE Huarache from Oaxaca 
can make this claim. Into them is 
woven smart style and amazing 
stamina. Natural beige leather for 
men and women. 


Your size is in stock, just $3.75 


mention it and send outline 
cf foot, together with 


Immediate Delivery 





Box 1653, Santa Fe, N. M. 











Please send pairs Huaraches. 
Outline of foot enclosed, size 
Name _— 
ee 
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Th rough the 
Looking Cslass 


Here’s an ideathat’s fun! We think 
\Miark Twain first made this clever re- 
mark, “If you want to learn anything, 
teach it.’ Anyway, this certainly applies 
to the art of make-up. Take your room- 
mate, your sister, or the nearest pros- 
pect, sit her down before a mirror, and 
“show” her how to make up. Prospects 
aren t difficult to find as make-up holds 
the same fascination as fortune telling. 
You will be surprised how many tricks 
of make-up technique you will learn 
in this “teaching”. We must admit the 
idea isn t original with us. We are grate- 
ful to Miss Helen Peabody from New 
York’s Renée Thornton salon, who has 
helped many girls to successful groom- 
ing. You help yourself with her hint. 


If you are as allergic as we are 
io cakes of hotel guest soap, you will 
be delighted with a facial soap cream. 
The gentle massaging with a soft sponge 
as you Cleanse is refreshing, too. The 
tube is a joy to pack, as it eliminates 
the messiness of carrying your own pet 
soap. Order this inexpensive “Tone” 
soap cream from Best's or Bonwit 


Teller’s. New York. (About a dollar.) 


Lavender is one of the most gen- 
erally liked fragrances we know, but is 
often expensive to buy. American-made 
Wembdon Lavender is less expensive 
than many imported varieties, and 
boasts the same fine quality. Expense 
has been cut down in its marketing by 
importing the oils, and making the 
toiletries here. Incidentally the line is 
very complete, including powder and 
lotion, etc., as well as soap and sachet. 


The real test of a fine complexion 
and make-up is the appearance in the 
unflattering light of day. The average 
dressing table is seldom arranged to 
ceive natural light, and it is often a 
shock to see your reflection after mak- 
ing up in artificial light. Just before you 
so out some fine morning, take your 
mirror to the window, face the light, 
mirror facing you, and be sure you 
haven't too much colour or powder. If 
you feel particularly confident, use a 
magnifying mirror, and notice the tex- 
ture of your skin. (Not recommended 
for mornings you feel low in spirits.) 
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Sold in leading stores throughout the country. | 
ONY, BAGS 1 moon avenue, x. ¥.¢ 
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TRADE-MAAK 


190K FOA Tats 


979 MAIDEN FORM BRASSIERE CO INC 
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LSU LUNI LW sX 
BEAUTY AIDS 
Your skin will respond as you neve! 
thought it could . to the amazing new 
formulas of PRISCILLA PARKER. 
This display at your neighborhood 
store identifies Vou! opportunity to Ob- 
tain these sensational creams, lotions 
and ma ke -up aids at a price Vou 
wouldn't dream pos- 
sible. Satin-smooth 
PRISCILLA PARK 
ER powders 
a rouges ... and li] 
stick give that de- 
; sired “‘lift’’ to your 
. L personality Ask 
your dealer for 
PRISCILLA 
PARKER 
PRISCILLA PARKER 
BREATH-CORRECTING LIPSTICK 
Lovely lips . breath that’s fresh 
and pleasant. . these are yours 
if vou use the sensational new 
“ = ISCILLA PARKER Breath-Cor- 
cting Lipstick. Moisten the lips yf 
tnd your breath is sweet ! Comes 
in all the new, approved shades rs 
at 3% i0¢c, 1.00 ~~. a 
ae 
If your dealer cannot supply you 
use coupon below for special free sample offer 
it 
PRISCILLA PARKER 
thy 500 Robert St., St. Paul, Minn. 
f J _encione Lo in stamps to cover 
( f box, handling and postage 
f your regular 3c size 
DD j hai Lil icks 
NAMI 
ADDRESS 
CITY STATE 
Light Medium Dark 














We see by the stars 


PICTORIAL map of Hollywood 
printed on a bright silk scarf—we 
saw it on a young star at Palm Springs. 


Our winter purple has pastelled 
into orchid. An orchid chiffon dress with 
a girdle of braided chiffon in several 
deeper tones drew plenty of eyes at Mar- 
cel La Maze’s Sunset Drive restaurant. 


Also seen at Palm Springs was 
“little girl” 
topped by a tiny bolero. The bolero is 
piped In bright. bold scarlet. 


a sun-yellow bathing suit 


Literally bells on your toes, if 
you enjoy the newest of Hollywood 
fads. Loraine Johnson of RKO uses tiny 
bracelet charms to finish the ends of 


her shoe laces. It sounds very fay. 


Have you heard about the new 
short. up-swept bob? Even Hollywood, 
home of long locks, is trying it. The 
hair is clipped short all over the head, 
softly waved and curled into a coiffure 
that’s a completely feminine and charm- 
ing version of the old carefree wind- 


blown. But it needs expert cutting. 


Ann Miller has a new soft hand- 
bag as big as a brief case. She carries it 
in a roll under her arm. Dont ask us 


what happens to compacts and such! 


Cellophane covers for your 29od- 
looking books » ee 


ceal the title or the good binding. Here’s 


covers that don t con- 


a very inexpensive idea we saw carried 


out in a star's library. 


Claudette Colbert loves tailored 
slacks. wears a lot of tailored skirts 
with odd jackets. She prefers low heels 
for street and suit wear. But her evening 
clothes are extremely formal. She pre- 
fers to wear only real jewels and a very 


formal fur wrap for evening. 


Seen in New York recently was 
charming Margaret Lindsay, wearing 
the first of the new can-can fashions. 
Hers was a frock of black crépe with 
inside ruffles of lemon-coloured chiffon 


peeping out from the hem as she danced. 


Bonita Granville. also in New 


York for a visit. wore a ballerina dress 
of palest blue taffeta and tulle, when 


she went to see the ballet of an evening. 
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Smooth, os : supple, smudge- 
proof, wadndble doeskin imported 
from Francs . « White, natural, and 
all the newest Spring colors .. You 
can own two pair for what you'd 
ordinarily pay for one. 


Where to buy them? Why, at practically 
any good store! 


LOUIS MEYERS & SON, INC., 1 PARK AVENUE, N. Y. C. 










@ Makes DRESSMAK- 
ING a pleasure and a 
¢ i profitable pastime. 
* @ Smart...Glamorous... 
perfect fitting DRESSES 
easily, quickly and eco- 
nomicalls reproduced 
e INDISPENSABLE FOR HOME * 


DRESSMAKING . As necessary for 
fitting as the Sewing Machine for 
sewing. 





e ADJUSTABLE AND COL- 
LAPSIBLE. The NECK, 
SHOULDERS, BUST,WAIST, 
HIPS and SKIRT are each 3 
independently adjustable so 
that it will exactly reproduce r 
any style, size or figure. 

—EASY TERMS— 
Remit $3, and we wili send you 
our guaranteed $15 ACME 















DRESS FORM. Pay sien balance > 
of $12 at the rate = $2 a month 
pum Gaye rial. ofa ry, return 
for caenathete diy re fur “oe irn 


StLAgee ecrr'e FORM 


380 , t+ am 
Brookiyn, N. Y. 








Lasts 
a 


Lifetime 





WRITE FOR ILLUSTRATED BOOKLET 














We see by the stars 


One of the neatest (literally) 
tricks of the month, in our opinion, was 
that invention of Wendy Barrie's. She 
cot tired of always having her shoes 
streaked with dust after wearing galosh- 
es and rubbers and now has cloth “over- 
shoes” neatly fitting over her slippers to 


wear under the galoshes. 


Fans are back for evening wear. 
We have always loved them and, as 
little girls, took our mothers’ and pa- 
raded back and forth waving them 
before our appreciative eyes. Joan Fon- 
taine of RKO has one of real ivory lace 
and mother-of-pearl. They are also 
made of taffeta or silk a and Kay 


Sutton has one of gold. But she wears 





it on the lapel of her tailored suit. 
There are no sober sides this Spring 
. . everything is sparkling and joyous. 
whimsical and feminine. Pin one of these 
glistening little Cockades on your lapel 
. or your hat. . or your dress and liven 
your whole costume to the pace of a glori- 
ous Spring. Your choice of stones in jewel 
colors, or enamel in new Spring shades. 


Claudette Colbert is a fiend on 
the subject of matching colours. To 
make sure that her make-up will har- 
monize with her magnificent collection 
of rubies, she had a lipstick especially 


blended to match their beautiful deep 
At fine jewelry counters everywhere 


red. Ever thought about lipstick and | 
5 COHN & ROSENBERGER, Inc. * NEW YORK | 
your costume jewellery: | 











The sachet habit is a delightful 
one to acquire. Mary Carlisle of Para- 


mount gives you her secret for making 


sure that there’s a delicate aura of per- 
fume always clinging to you. She had 
a dozen little draw-string bags made of 
stitched taffeta and filled them with her 
favorite sachet powder. Then she hung 
them in her closet, slipped one in the 
drawer of her dressing table and in 
among her lingerie. They are easy to 
refill and can be made in various col- 


ours to suit your preference. | 


Be a smart girl and buy a red- 
checked tablecloth. Then. cut it up into 
a blouse and wear it with your dark 


suit. Irene Dunne wears a red-checked 


tailored shirt in “Love Affair” (RKO). 


You may not rehearse with Fred 
Astaire, but take a tip from Ginger 
Rogers who does. She pins back her 
hair with childish barrettes to which she 
fastens ribbon bows and she can go 
through the most strenuous routine 
without a curl bobbing across her eyes. | = . SILK UNDERTHINGS 
Try this for your next set of tennis or if | — 
you're forced to“rumble” inthe rear seat | Ba TM RUE Ve 6 MADISON AVENUE NEW YORK CITY 


ona windy ride. (Continued on page126) | 
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We see 


(Continued from page 125) Caught on 
Wilshire Boulevard, a quick glimpse of 


a tailored suit with a jewelled doghouse 
pinned on one lapel. And on the other? 
That's right 
jewelled. 


the dog, small and 


Ardent supporter of the “petti- 
coat revival” is Barbara Stanwyck. She 
wears sheafs of them, made of starched 
net, beneath the full skirt of her lace 
evening gown and she looks like a love- 
ly reproduction of Grandmother's por- 
trait from head to toe. Nice rustle. too. 


When Spring pokes her shy head 
around the corner, it’s a signal for hats 
to occupy the fancy of every young girl. 
Not immune to this general reaction, we 
noticed several stars at a tea dance re- 
cently, wearing tiny creations topped 
by birds, a whole greenhouse of flowers, 


or yards of tulle veiling. 


Joan Fontaine has a favorite neck- 
lace of white jade chess pieces strung 
on a slender silver chain which she 
wears with a simple black ensemble. 


| The result is so simple that it is striking 


and seems a very fitting accessory for 


her clean blonde loveliness. 


Isa Miranda, the continental star 
of “Hotel Imperial”, has started a 
vogue for capes and it threatens to 
sweep the nation. You ll find yourself 
wearing them morning, noon and night 
and loving them too, for they are grace- 
ful, feminine and so flattering. Miss 
Miranda casts her vote for the thin, un- 
lined versions, cut circular and trailing 
the floor. Have one to give you that 
delightfully romantic, ever-so-helpless 
look. Have another, short and flippant. 


Lovely Whitney Bourne has 
something new for her hair in the way 
of ornaments. She wears clips made 
of tiny clusters of purple amethyst 
srapes surrounded by vine leaves. No 
wonder she is known as a girl who sets 
styles. Have you tried your clips in a 


hair-do ? 


Take a hint from the stars and 
tie a dainty little “baby” bib about 
your throat. See what it does to change 
the appearance of that basic frock. 
And think, the bib needs no ripping off 


by the stars 








~ MAO- TZU 


FOR GARDEN e BEACH 
OR KNOCK-ABOUT WEAR 


Made of native grass in China, 
the air of studied carelessness 
gives it style that has endured 
more than five thousand years. 
Be smart this season, wear a 


MAO-TZU. 
Delivered Postpaid in U. S. A. 
upon receipt of $1.00 


GARDENALLS COMPANY -9E. 57 St., New York 




















QUICK AIDS TO BEAUTY 





Use ORIGINAL Famous 


de Muix 


MOIST PAD COSMETICS 











deMuir Cleansing Patels .. .. Pure wafers 
of white cotton, saturated in a creamy fra- 
grant lotion to cleanse your face thoroughly 
—in a moment—it will glow with an ideal 
base for make-up. At 25c, 35c, 50c and $1.00. 


deMuir Nail Polish Remover Patels ... . 
Contains an oil designed to keep the nail 
and cuticle in good condition—only 35c. 


deMuir Deodorant Patels . .. . Expensively 
and delicately scented—this pad is made t 
give utmost protection, yet is kind to under- 
arm skin and clothing—only 35c. 


Users of deMuir are never satisfied with less 
than deMuir Quality. Please avoid being sold 


imitations. At your dealer’s or use the coupon 


. ; . 
| or sewing on—an incentive to freshness. | city 


deMuir Laboratories, Newbury St., Boston G4 
Enclosed find $ 
for size deMuir Cleansing Patels ( ), 


Nail Polish Remover ( 


in stamps or money order 


} Deodorant Patels ( 


Name 


BAGG TOBS ..ncccccccccecsse. . 
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We see by the stars 


Talented young Mr. Edward Stev- 
enson, who designs clothes at RKO 
Radio Studios, is particularly impressed 
by the ingenue fashions for spring. To 
prove it, he’s just completed a cupboard 
full of frocks reflecting this trend for 
Sally Eilers to wear in “They Made Her 
a Spy . He says that we'll be wearing 
prim, starched fabrics for street wear. 
with taffeta heading the list of favorites. 
And, best of all, petticoats galore to 
rustle under the full, very brief skirts. 


And shoulders . . . squared and 
raised to an arrogant angle, for they are 
important news this spring. They may 
he satin-smooth, broad, pinched or 
puffed, but shoulders you Il have, to give 
you that wide-at-the-top, slim-through- 


the-midriff look that is so necessary. 


Stevenson becomes almost lyrical 
over the colours you ll be wearing. In 
keeping with the “little girl and school 
virl’ theme, they are pure pastels. 
They range from a clear pink (that 
proven flatterer) to sunny yellow. Cy- 
clamen and fuchsia retain their popu- 
larity, but the softer shades are a bit 
newer. There are luscious combinations 
to be achieved, almost good enough to 
eat. Try plum with pale green or baby 
blue with deep, deep lilac. Don't be 
afraid of new colours ... they Il make 


you look in tune with the season. 


The casual observer will think 
you filched Grandmother’s jewel case 
when you appear with a large gold lock- 
et tied about your throat with a tiny 
black velvet ribbon. And don't forget 
to try a coral bracelet for wrist decora- 
tion. If you can find a cameo among 
your treasures, let it nestle in the ruffles 
at the neck-line of your most frilly, 
feminine blouse. Don't forget seed 
pearls . . . they are being seen in ear- 


rings, bracelets and necklaces. 


Edward Stevenson suggests you 
adopt the motto “break into print” 
this season, for prints are news. Ferdi- 
nand the Bull gallops gaily across the 
skirt of more than one frock, while 
bowls of goldfish, bars of swing music, 
and explosions of sky-rockets vie for 


spring honors. (Continued on page 128) 
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ayo SEPARATION 


The narrow elastic at top and bottom of the Pendu-lift* bra continues 
down the center to sharply divide your bosom. This same elastic 
binding is the secret of Pendu-lift's* amazingly natural uplift support 
and unparalleled comfort. The net bra photographed (model 834), has 


decorative criss-cross stripping for additional lift.” 


THE H. W. GOSSARD CO 
Chicago «+ New York + San Francisco + Dallas + Atlanta « Toronto + Melbourne + Sydney + Buenos Aires 
* Reg. U.S. Pat. Off. Pat. No. 1,882,023 


“Tee GOSSARD Lite of Zeciily 
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LET THE “COUNSELOR ZEPHYR” LIGHT YOUR 
WEIGH TO A GLAMOUROUS FIGURE! 


\ ncn you step on the beautiful streamlined 
Counselor Zephyr, the dial is instantly 
illuminated with a flood of light from a 
small replaceable flashlight batter 
This eect feature assures correct 
readin and the exc lusive Counselor 
innovation Ze ‘rostat control, assures accu 
rate W righe recordit lg 

Let the Counselor Zephyr be your guide to 
a beautiful figure . . . vour gauge of health 
Smartly designed, sturdily built and attrac- 
tively enameled in your favorite shade, 
Counselor wn da will add charm to vour 
bathroom and give years of faithful service 
Price, $5.95 . . . west of Rockies, 50 
cents higher. 

Other models, slightly smaller and with- 
out dial light, at lower cost. Sold by 
leading stores If your dealer cannot 
supply you, order scale sent direct postage 
paid, with money-back guarantee Free 
ler on request. The Brearley Company 
Rockford, Illinois. 


rol 


NUNS. 5 Years 
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Crock i im Every Wrigh” 








We see by the stars | 


(Continued from page 127) Bows go 
hand-in-hand with the “school vir!” 
look and we have tucked them behind 
our ears and worn them on top of our 
piled-up curls. Wendy Barrie has a new 
angle swiped, we think, from her role 
3askervilles’. She 


ties back the ends of her hair with a 


in “Hound of the 


wide bow of crimson ribbon and looks 


as demure and pretty as you please. 


Of course, we recognize the fact 
that slide fasteners are as necessary to 
our sense of well-being as the correct 
number of vitamins. Kay Sutton of RKO 
goes further. Her midnight blue cash- 
mere sweater has shoulder seams that 
are “zipped” together and for added at- 
traction, there is a half necklace of 
pearls, appearing only uf front, that is 
clipped to the slide fastener pulls. Be 
a copy-cat and try it on your next hand- 


knit. 


Pointers from the Penguins, is 
how Orry-Kelly puts it for he de- 
signed a dress for Gale Page that uses 
white chiffon for a wide front panel and 


black crepe for the rest of the frock. 


Just for fun... little Virginia 
Weidler uses red thimble buttons to 
fasten a black-and-white checked coat 
dress. Incidentally, this frock can be 
seen in that fine picture, “The Great 
Man Votes” 


eleven. she has a fashion sense that 


Although she is only 


would do credit to many an older sister. 


And still the rage for knitting 
goes its merry way. Anne Shirley, sit- 
ting out between scenes, works away 
briskly at a blue angora bed jacket for 
her mother. An easily made and nice 


present. 


Riding habits, in the real old- 
fashioned sense, are back again. So you 
had better practice riding side-saddle 
instead of astride. Lucille Ball, appear- 
ing in “Annabel Takes a Tour’, wears 
a formal coat and wrapped skirt of 
black broadcloth, complete with a silk 
topper, stock tie and high boots... and 
looks as if she had stepped from a hunt- 
ing print! Better practice in private the 
art of gathering the skirt in one hand. 

Carole Lombard has clothes made 
over, from fur coats down! She changes 


her hairdress with each Fown. 








Yama 


. YOUR BOSOM FRIEND 


The strategic sections of elastic are 


gentle but persuasive . .. achieving o 
beautifully high, firm bosom with airy 
comfort. A grand new uplift idea just 
developed by LaTrique in broadcloth, 
satin and lace. $! and up at leading 
department stores and specialty shops. 
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Powder: L, 
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FOR A LADY OF ROMANCE 





aunt 


2. ok mf AS SIGH” 


. the perfect swansdown puff . . pow- 
ders smoothly and evenly . . Brilliant col- 
ors to match your boudoir . . cyclamen 
and white . . green and yellow . . pink 
and blue.. At Better Cosmetic Counters 
Everywhere. If your dealer does not stock 
Duo-tone Fluffipufts, send his name 


and Ss 1 OO Le 


ANDRE L. RICHARD CO. 
126 West 22nd Street * New York 
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Jean’s Permanent Waves are widely 
known. They are the most natural and 
lasting, unaffected by the sun, shampoo 
or bathing. Jean’s expert undetectable 
Hair Coloring is absolutely true to na- 
ture. Phone for appointment. 

















Holly wood without 


Glamour 


is like the 
San Francisco Fair without 
T y € , 
‘rader | tes 


Stop inand meet 
Vic-—he serves 
the world’s fine 
liquors and their 
mixtures tothose 


on board at 


TRADER VIC'S 


65th & San Pablo, Oakland, Cal. 


Just south of Ashby Avenue bridge 


approach 














| The stars entertain 


TARS have to watch their diets, to 
be sure. But behind the scenes, at 
their intimate lunches and teas. a few 
“snacks” to 


their guests. And stars are human, so 


of them offer wonderful 


they all “break over” now and then. 

iranciska Gaal of Paramount 
loves Almond Strudel, serves it at home. 
and keeps it in her studio bungalow 
for between-meal-snacks. Her recipe. 

Mix one quart of flour, one tea- 
spoon of salt, one tablespoon of sugar 
and two teaspoons of baking powder. 
Rub in four tablespoons of butter; mix 
to soft dough with milk. Roll out one- 
half inch thick. Have mixed, one cup of 
chopped almonds, one-half pound of 
seedless raisins, one-half cup grated ma- 
ple sugar. Cut dough in two pieces: on 
one spread nut mixture; cover with 
other piece and roll together with pin. 
Cut in four-inch squares, brush top with 

Herbert Marshall likes “stag” 
man sandwiches. His favorite combina- 
tion is ham and anchovy on whole wheat 
bread, which is certainly easy to fix. Just 
add to the sliced ham a bit of onion 
juice, paprika, a few drops of tabasco 
sauce and a little anchovy paste mixed 
with creamed butter. 

Mr. Marshall confesses a weak- 
ness for “Spanish Chicken”. Here's how. 

Disjoint two plump hens. Roll 
each piece in flour which is seasoned 
with salt. pepper and thyme. Fry in 
deep butter and bacon fat, extremely 
hot, just long enough to brown. 

Put four tablespoons of olive oil 


in a roaster. Place the chicken in this. 


Halve six small onions and place in the 
pan with the chicken, add chopped 
parsley, finely diced celery and the juice 
of four toes of garlic. Crumble three 
dried red peppers over the whole pan- 
ful. Add one and one-half cups of hot 
water and cook for one hour in a mod- 
erate oven, basting frequently. Slice 


three tomatoes over the chicken. cover 





with grated cheese and paprika, take 
the lid off and cook about 15 minutes 
longer or until the tomatoes are done. 
\Serve hot. (Continued on page 130) 


milk, sprinkle with maple sugar. bake. 


luncheons. For these he orders real “he- 


cover the roaster and bake in a moder- 
ately hot oven over fifteen minutes, to | 
absorb some of the oil into the chicken. | 
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The former Directrices of 


Coin de Paris at Wanamaker's 


MARCELLE 
MILLIAT 


GOWNS 





GERMAINE 
VITTU 


HATS 








509 MADISON AVENUE 
NINTH FLOOR 


NEW YORK 











POLISH 


A new idea in fingertip glamour 
silelaliat ia. MB seMii leh iets MMR Ze] imum Lolels— 
Choose CRUSH FIRST LOVE 
HONEYMOON .. CRUISE ROMANCE 
i llaliale ME Lilele(-t MR lela loha-1h am ele -te 
Sielaa-1eMilalm el iolilamel a= eclaiacli-Mmibi-tae C4 
for Creation Nail Polish at better 
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CREATION NAIL POLISH 


“Romance at your Fingertips’’ 


205 Astor Street * Newark, N. J 





he stars enlertain 


(Continued from page 129) Irene 
Dunne adores pretty desserts. So for her 
buffet suppers, she has a favorite that 


has caused comment. In the center of 


the table she places a huge ring of jello 


filled with fresh fruit and whipped 
cream, surrounds the larger mold with 


individual rings. similarly decked. 


\ gracious young player had us 
suessing the other day when she gave 
a luncheon and the beef consommeé had 
a different, elusive flavor. It was a whiff 
of cloves—and we loved it! 

She served another delicacy 
crilled grapefruit. She cuts a large one 
in half and “saw-tooths” the edges. 
Then she dusts it with brown sugar. 
carnishes the center with a cherry, and 
places it in the broiler for three minutes 


and serves if hot. 


Barbara Stanwyck, true to her 
type, scorns those ridiculously tiny fin- 
ger-tip towels for cuests. She likes large- 
sized face towels of natural linen with 
hand-blocked patterns of dancing peas- 


ant figures in bright colors. 


Heres areal re ipe that men will 
like. It's one brought from England 
by Ray Milland and we had to wheedle 
like everything to get it out of him. It’s 
called Cheshire Pie: brown two table- 


‘spoons of minced onion in two table- 


spoons of butter. Add one pound round 


} 
i 
] 
i 
/ 
; 





steak cubed, and cover with salt, pepper, 
and flour. Stir quickly until all is 
browned. Cover with boiling water and 
add one cup cubed kidney; cover and 
cook slowly until tender. Pour into deep 
baking dish. Add a cup each of small 
potato balls and tiny onions, one-half 


pound broken mushrooms which have 


been stewed five minutes in butter and | 


a bit of water. Cover with pastry, brush 


with beaten egg. Set in oven until the 


/pastry is a rich brown and serve hot. 


| 
| 
| 
| 


Lucille Ball treated the gang 


‘to an enormous home-made cake. crown- 





ed with a special icing. Here is the | 


recipe for the icing: soak grated rind 
of half a large orange in two table- 
spoons orange juice, one-half teaspoon 
lemon juice. Strain juice. To it add one 
ege yolk. Stir in powdered sugar until 


icing is right consistency to spread. 
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And A New Figure! 

Ask For Ex-Quee-Zay In Tearose, 

White And Black. Knitwear Counters 
At Leading Stores .. or 


Specify bust type: small, average, full, fuller. 
Specify bust size: 32, 33, 34,35, 36, 37, 38, 39, 40 


WRITE: Ex-Quee-Zay, 172 Madison Ave., NY. 


&  KEEP your 
© FIGURE FIRM 
and YOUTHFUL 


Hollywood stars keep 
looking beautiful and 
feeling fit with the help 
of expensive massage. 
Now, you can do the same...in- 
expensively...and in the privacy 
of your own home. Renew the 
youthful, vital glow to your skin 
and complexion... remove un- 
sightly fat...restore the smooth 
round contours of your figure. 
The Beautysage Vibrator stim- 
ulates the blood flow, tones up 
the nerve tissues, causes you to 
relax. Have new vigor and glow- 
ing beauty. Help nature correct 
conditions that often cause head- 
aches, neuralgia, constipation, 
skin blemishes and fatigue. 


The BEAUTYSAGE Vibrator 
NOW Only $600 POST 


PAID 
For an amazingly low cost you 
can give yourself “‘professional”’ 
treatment...the kind that movie stars pay so 
highly for. Just plug in the Beautysage...feel its 
gentle but penetrating massaging action...it wil! 
not harm tenderest tissue. It’s made by a leading 
manufacturer of beauty shop tools. Furnished with 
4 applicators...easily replaceable. 


MONEY -BACK GUARANTEE ! 


See for yourself how proper massage wil! tone 
up your body — make you fee! better and look 
more beautiful. Try a Beautysage for 10 days. & 
If not delighted, return it and full purchase *« 
price will be promptly refunded. Shipped post- 

paid if you enclose money order or draft. Or, a 

send only $1: pay postman balance plus e 
postage. Use coupon below. 


10 DAY TRIAL OFFER | 



















: Beauty Appliance Corp. 

* Dept. 569-D, Racine, Wis. 

. | Remittance encl. [] Encl. $1, ship C.O.D. 
: Name____ —_—— es 

. Address 

> Cie. State 
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YOUR HAIR-DO CAN STAY BEAUTIFUL WITH 
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\ This marvellous FASCINET 
cap will keep your hair “‘just so’’. It’s washable, 
it $-T-R-E-T-C-H-E-$ to fit the head perfectly and 
it stays on! Wear it for sleeping . . make-up. . 
lounging . . dressing . . housework . . cooking 

. traveling . . all sports .. under bathing caps. 
Get one in every color; blonde, brown, black, 
blue, tearose. Medium and large sizes. At 
leading stores everywhere or enclose $1. and 


4 \ 
*. 
— 
/ 





. WRITE: Ex-Quee-Zay, 172 Madison Avenue, New York — 





igure 





latterer 

“Mile. Suzette 
foundation gar- 
ments certainly 
do things tor your 
figure .say Sheila 
Barrett, Sophie 
Tucker. Lupe 
Velez. Joy Hodges 
other 


and many 


stars of screen 
and stage. The 
“Mile. Suzette’ 
girdle mastertully 


controls hips and 





diaphragm. 


tions are available at leading depart- 
ment stores and specialty shops. $3.50 
to $7.50. 


Suzette” girdles and founda 
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32 West 18th St., New York City 
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The stars entertain 


Gail Patrick loves a roast chick- | 
en dinner, but she likes to balance it | 
by serving an enticingly crisp salad. 
Here is her favourite one: 

In a large wooden bowl, mix crisp 
romaine and the white heart of chicory. 
Take one large cooked heart of arti- 
choke and cut it in very thin slices. Add 
two large raw mushroom caps washed, 
dried, and finely chopped. Pour French 
dressing, in which a clove of garlic has 
marinated, onto the salad mixture and 


toss well hefore serving. 


Patricia Morrison, newly signed 
Paramount lovely, playing in “Persons 
in Hiding’. has gone Mexican, and her 
cuests are singing praises for her won- 
derfully odd dishes. She collects Mex- 


ican recipes as a hobby. 


Hollywood screen stars nay not 
admit it at first, but they love picnics. 
Just invite them to a party outdoors 
with orilled food! 


Anne Shirley gave a beach party 
and sprang something new in grilled 
sandwiches. It involved small hunks of 
cheese, each piece wrapped in a slice 
of raw bacon skewered together with 
peeled stick (sissies use toothpicks). 
This is grilled over coals until the 
bacon is crisp and the cheese melts. 


then inserted in a round bun. 


The secret of Ginger Rogers suc- 
cessful beach parties is her grilled 
chicken. And for it, she demands a bed 
of hot coals, a grill not too near the 
heat. If she sees anyone not eating with 
his fingers, woe be unto him! 
erilled 


“Buy 


Sometimes she serves 

steaks and these are her rules: 
pretty thick ones, cook them quickly 
over glowing coals—never flames. Don't 
cook them too long, and douse the fin- 
ished product with as much butter as 


your conscience allows you. 


Cary Grant is much more primi- 
tive about his game-cooking. He covers 
the birds, feathers and all, in wet clay, 
buries them in hot coals, and roasts 
them. When they re done (properly). 
the feathers and skin peel off simul- 


taneously. (Continued on page 132) 
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“The Phantom ¢ 


Exquisite heirlooms, of price- 
less value, owned by the col- 
ourful Empress Carlotta, are 
now reproduced for the ' Lady 
of Fashion’. Each piece is 











tagged with a glamourous 
story of this royal personage, 
written by her biographer, 
Bertita Harding. 
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glistening patent leather with 
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ing saddle stitching . . . two large z 

per pockets ... two extra pockets and 
satety change purse .. . red or black in 
ide lining. Mail orders promptly tilled. 
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eeeeee LO the Thousands 


Who Appreciate the Value of Pine Bath 
Oil and who Demand the BEST... 





















tain freshness . 

ing qualities “lift you up” in body and 
spirit. 

A spoonful transforms the bath into 

a golden-green rapture of delight 


here is glorious, good news; The genuine oil of Swiss- 
grown pine needles | 
its unequaled quality . . 
LOW PRICES! Be sure you ask for 


Baineo 
wish PINE BATH 


It adds to your bath a breath of moun- 


recognized everywhere fo 
. is now available at NEW’, 
and get 


, and its restful. sooth- 


. rivaling the tonic-qualities of 


Swiss mountain resorts. 


™ . 
Special Offer 
Leading department stores 
are now offering a 50c size, no 
extra charge, with purchase of 
an 8 oz. $1.50 size (formerly 
$3.75). If your store cannot 
supply, and before special 
offer is withdrawn, send 
$1.50 and name of store di 
rect to us. Use the smalle: 
size. If not pleased, return 
the larger bottle and full 
price, $1.50, will be refund- 
ed! 


BALSAPINE COMPANY, INC. 


35 Pearl Street 


Buffalo, N. Y. 
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* shows you clothes from 
the best-dressed pictures 
of the month... 


* brings you the latest 
news of make-ups, hair- 
dos, diet... 


* tells vou where to buy 
clothes accessories. cos- 
metics, inspired by Holly- 
wood. 


Keep up with 
GLAMOUR 
every month 











Lse the subscription card 


enclosed in this issue. 
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(Continued from page 131) Housewife 
Anne Shirley is a resourceful lass, be- 
sides knowing how to act. After her hus- 
band, John Payne, laid down the law 
to the effect that he had to have soft- 
boiled eggs for breakfast every morn- 





ing, Anne decided to learn how to pre- 
vent them from cracking while boiling. 
She carefully pierces one end of the raw 
egg with a thumb tack before putting 
it in water! Don't ask us why, but it 





somehow does the trick. 


Irene Dunne, star of “Love Af- 
fair , likes a touch of lemon juice add- 
ed to a rich vegetable soup. Try it! 

It takes just a small touch of this. 
an idea here or there, to put a stamp 
of distinction on your party. For your 
next luncheon, when you're planning to 
serve layer cake, take a tip from Lucille 
Ball, RKO-Radio star. She arranges 
pieces of candied fruit in a decorative 
“basket of fruit” pattern on top of the 


cake. Have plain icing. 


Lucille comes through with an- 


other idea, this time a full-fledged rec- 


ipe. Its for pickled beets: place con- 
tents of can of sliced beets In shallow 
dish. Pour over beets 1 cup cider vine- 
ear. Add paper thin onion rings (cut 
onion, separate slices into individual 
rings). For additional garnish, com- 
pletely cover whole hard-boiled eges 
with beet juice: whites will be dyed 
red, yellows remain natural. Slice eggs. 


garnish beets. before you serve them. 


lor “company dinners’, Sally 
Kilers, RKO star, likes to serve individ- 
ual meat loaves, in the center of each 
a small hard-boiled egg. Bake loaves 


brown, garnish with green parsley. 


When Ginger Rogers is having a 
luncheon or tea and wants to cut fresh 
bread thin for sandwiches (she scorns 
day-old bread), she heats the blade of 


the knife before using it. 


Whitney Bourne doesn't like to 
serve soups minus croutons. And one 
of her favorite ideas for croutons with 
cream soups is to brown small squares 
of bread in deep fat or butter, then 
serve immediately. She says they are 


better than ordinary toasted squares. 
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END 
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REFILLS 
HERE 


Use These Uther 
Remarkable Beauty Aids 








The Chamois “Spreader” Assures Perfect Make-Up 


Ginnie-Lou . ne t ME ROUGE 

_does everything in the world for Shape your lips perfectly, spread the lipstick evenly, stroke 
J , 

( ' your skin! Your cheeks will have 3 . . 

t Jair srg va the satin-smooth color into the very corners of your mouth 
——_ the soft, rosy blush that’s perfect 

for today’s femininity. Use it with the lip- . with the new Ginnie-Lou “Chamois Spreading” Lip- 


stick for an exciting improvement. ) ee , 3 3 
ee stick! You'll do a better job the first time with the new 





STA-RITE Hair Pins Ginnie-Lou Lipstick than you've ever done with the old type 


. with patented shape, keep 





STARIE your curls clustered on top of It comes in one natural, blending shade which matches all 
ae || your head or at the nape of your ? ; . 1 1 
Wz NWA neck... neatly, inconspicuously. skin tones. Refillable, too, which will save you money. [he 


Lipstick, with 1 Refill . . $1.00. Refills . . 50 cents each. 


Ginnie-Lou 


<=> HAIR HOLDING LOTION 
PA? =... eficiently keeps your coiffure in 


=< place, imparts high sheen to your hair, 
=|) is better for it than lacquer! \ | | edou, 
* 


SHELBYVILLE, ILLINOIS, U.S 





BEAUTY AIDS FOR THE FACE, HANDS AND HAIR 


























The HARMONY 
The BARLETTA 


Lovelier, livelier blues. They're making their 





brilliant Spring debut in the season's newest 
costumes . . . in fhe season's most glamorous 


Red Cross Shoes. Choose this perfect-fitting 





footwear in perfect-matching shades of Admir- 
alty Blue, Parisian Blue. Or complement your 
blue costume with Red Cross Shoes in the 


_ smartest of contrasting colors. Now only $6,50. 
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The United States Shoe Corp., Cincinnati, Ohio. 














